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Abstract. In the field of text linguistics, which developed primarily in the
second half of the twentieth century, a coherent concept was formed that views
a literary text as an integral work characterized by such categories as cohesion,
coherence, and the linear sequence of meaning verbalization. This theory laid
the foundation for an independent area of study - media text analysis — which
focuses on specific characteristics determined by the channels through which
information is transmitted to a mass audience. A newspaper text is predominantly
verbal; radio adds an auditory component, while television is marked by the
syncretism of verbal, auditory, and visual elements. Nevertheless, all publications
of traditional media are, in terms of structure, classical linear texts. The digital
revolution in media has fostered the emergence of a fundamentally new type of
text - nonlinear text, which dominates Internet communication. The network
text functions as a hypertext with fluid boundaries and nonlinear transmission
of meaning due to active hyperlinks that enable readers to navigate and structure
content at their discretion. The virtual revolution, in turn, has led to the rise of
generative text, created by artificial intelligence and likewise departing from the
classicallinear model. Consequently, there arises aneed foranew typology of media
texts. The author distinguishes between the classical text and the post-classical
text of the digital era, identifying their differentiating features that form the basis
of the proposed typology of texts in contemporary media communication.

Keywords: text, media text, classical text, post-classical text, Internet commu-
nication, generative text, artificial intelligence

Introduction

Since the second half of the twentieth century, a new field - text linguistics - has been taking
shape, viewing the text as an independent communicative phenomenon and defining its main
categories [1, 2, etc.]. Prior to the emergence of text linguistics, the text had been studied as
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the highest level of language structure, following the sentence and complex syntactic unit. The
achievements of text linguistics were highly significant, as the identification of the main textual
categories - such as cohesion, coherence, intentionality, and completeness — made it possible
to describe any type of text within the linguistic paradigm, not only classical literary texts
traditionally associated with literary studies and poetics, rather than linguistics.

At the end of the twentieth century, due to the media turn in linguistics - provoked by
the total mediatization of all spheres of social life - the media text came to the forefront of
linguistic research. The development of media text theory became one of the central tasks of
medialinguistics and mediastylistics. Prominent scholars in this field [3, 4, 5, 6, etc.] actively
contributed to refining the definitions of media texts and formulating the basic categories of
mass media discourse. Today, it has become timely to summarize the accumulated knowledge
about media texts and torevise their conceptual definition. This need determines the relevance of
the present study. Furthermore, the study’s relevance is reinforced by its systematic description
of the technological shifts in media discourse — namely, the media, digital, and virtual turns -
associated with the emergence and evolution of new media, which open new perspectives for
modern medialinguistics, mediastylistics, and text linguistics.

The scientific hypothesis of this article is that with the development of Internet technologies
and, subsequently, the advent of artificial intelligence, we can now speak of the emergence of
a new type of media text, which I propose to term the post-classical media text. This linguistic
phenomenon has not yet been systematically explored within medialinguistics, as media
texts created by traditional media (print, radio, and television) were linguistically identical to
classical literary texts. Only with the creation and integration of Internet texts and generative
texts into contemporary media communication can we assert the appearance of fundamentally
new types of texts in which the essential characteristics of classical texts are transformed and
deconstructed.

The contribution of this study to contemporary linguistics lies in outlining a new direction in
text theory, focused on the post-classical media text, which, in my interpretation, includes the
network hypertext and the generative text. The aim of the research, in line with the proposed
hypothesis, is to demonstrate the fundamental structural differences between classical texts
and post-classical texts (including generative and network hypertexts), thereby introducing a
new object of study into the field of linguistics - the post-classical media text.

Methodology

The primary methods employed to address the stated theoretical problem were the
general scientific methods of observation and generalization, which enabled the formulation
of the author’s hypothesis. To substantiate this hypothesis, the study utilized meta-analysis of
secondary data and the author’s scientific reflection on contemporary media communication.

The empirical material used to validate the proposed concept consisted of texts generated by
neural networks (in this case, YandexGPT). To identify the structural features of post-classical
generative media texts, the study applied linguistic experiments conducted through author-
designed prompts submitted to a GPT-based chat system developed by Yandex.
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Discussion

Adjustment of the Terminological System: From the Publicistic Text to the Media Text

In functional stylistics, the publicistic text was traditionally regarded as the foundation of
the publicistic style. However, the media turn in linguistics - driven by the rapid development
of media, including the emergence of new (digital) media, and the total mediatization of all
spheres of social life [7, 8, 9], meaning their extensive representation and accessibility to every
member of society within the Internet space - contributed to the formation of mediastylistics
as a specialized subfield of general stylistics. Mediastylistics studies media texts that underlie
the media culture of the digital age [10]. Thus, one may speak of the evolution of the publicistic
functional style into the media style, which has become a means of representing contemporary
media culture. [ understand media culture as a mediated variant of national culture, existing and
functioning within the media space of the digital era. This shift signifies a transition beyond the
boundaries of functional stylistics into the broader domain of general and theoretical stylistics.

Furthermore, we should note the evolution of the term and concept of the publicistic textitself,
which has narrowed in meaning to denote only texts of a publicistic character (as distinct, for
instance, from news texts). The term media text has replaced it, providing a more comprehensive
and precise designation for any text transmitted through media channels. There exist numerous
conceptualizations of the media text [10], reflecting the early stages of the term’s development,
with all the inherent contradictions typical of the integration of new nominations into an
established terminological system. The shared essence of these approaches can be summarized
as follows: a media text is a text transmitted through media channels and possessing format-
specific characteristics of the transmitting medium. For instance, the verbal component of a
printed media text is supplemented by an auditory dimension in radio, and by both auditory
and visual dimensions in television. In the Internet environment, the text becomes multimedia,
multimodal, and synergistic. It is important to emphasize that the term media text functions as
an umbrella concept, as it has become a generalized designation encompassing all types and
genres of media content - news, publicistic, entertainment, informational, and others.

The Digital Turn in Mediastylistics: The Emergence of the Post-Classical Media Text

The creation and rapid development of Internet technologies have led to a digital turn in
mediastylistics and to the establishment of a distinct subfield - Internet stylistics [11, 12, etc.].
Technological revolutions exert a profound influence on the transformation of all aspects of
social life; they also bring about fundamental changes in communication, particularly in media
communication [13], and in language itself [14]. While media texts produced by traditional mass
media (newspapers, magazines, radio, and television) do not differ structurally from literary texts,
the Internet text, generated by new digital and multimedia technologies, is by its very nature a
fundamentally different type of media text. This observation allows me to propose the idea of
the emergence of a new type of media text within modern mediastylistics, which I refer to as the
post-classical media text. Thus, in contemporary media communication, two types of media texts
coexist: the classical (texts of traditional mass media) and the post-classical (network texts of
Internet communication), which differ in both structure and communicative parameters.

The media text of traditional media, alongside literary works, represents a variety of classical
texts, which in modern text linguistics is defined as a structural-communicative unit of language
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and speech that conveys meaning and possesses grammatical organization. The classical text has
alinear structure - it is written and read from left to right and from top to bottom (in the case of
Russian culture, unlike, for example, Chinese or Arabic) — and exists within fixed boundaries that
separate one work from another, leaving no possibility for modification. The classical text has
a definite author, who acts as the demiurge of the work, and is characterized by one-directional
communication from author to reader. In earlier research, I attempted a preliminary scientific
description of Internet text [15]. With the ongoing advancement of new technologies, my
initial hypothesis regarding the fundamentally different nature of network hypertext has been
confirmed. This difference profoundly affects its structural and communicative characteristics,
distinguishing it from the linear classical text, both literary and media.

The network or Internet text is inherently nonlinear. Due to the inclusion of hyperlinks,
it becomes hypertextual, allowing both the author and the reader - depending on their
communicative intentions - to expand the boundaries of the Internet text, effectively
“navigating” through time and space. This, in turn, transforms the role of the author, who ceases
to be a demiurge and loses absolute control over the text: the reader, through hyperlinks and
comments, can alter the text’s boundaries at will, influence its development, and add personal
reflections - thus becoming a co-author of the Internet text. Beyond its fluidity and boundary
variability, the network hypertext - unlike the classical linear text - possesses interactivity,
which overcomes the one-directionality of traditional communication. The reader can respond
instantly and engage in dialogue with the author in real time, leading to a constant inversion of
roles between author and reader.

[t is precisely due to these fundamental differences between the nature of the linear classical
text and the network hypertext that I argue for the emergence of a new type of text — the post-
classical text, which serves as a stimulus for the further development of contemporary text theory

Generative Text and Its Place in the Typology of Post-Classical Media Texts

In 2024, Branko ToSovi¢ published his monograph Linguistics, Stylistics and Poetics of
Virtuality, which reflected the virtual turn in linguistics associated with the creation and
development of artificial intelligence (Al) [16]. Within the framework of our concept of classical
and post-classical media texts, the emergence of Al marks the next stage in the theory of text,
as Al has generated the second (or subsequent, following the network hypertext) type of post-
classical text - the generative text. This type of text does not yet have a stable terminological
definition (virtual, generated, generative, neural text?) nor an established scholarly consensus.
Inthe broadest sense, it can be defined as a text automatically generated by artificial intelligence.
[ define the generative text as post-classical because, like the network hypertext, it lacks rigid
boundaries and a consistent linear structure. According to YandexGPT, such a text is “created
using algorithms and artificial intelligence, which allows it to remain constantly changeable
and diverse, whereas the classical linear text has a clear sequence of thoughts and events and
represents a complete and continuous text” [YandexGPT].

This parameter - constant fluidity and mutability - makes the generative text similar to
the network hypertext. However, an automatically generated text is not a hypertext, since
users cannot activate hyperlinks or expand the boundaries of the text according to their own
interpretive intentions. Therefore, the generative text lacks co-creation between author and
reader, as it does not allow for interpretative expansion through hyperlinks. Modifications in
the text can only be made by programmers: “Usually, changes in a generative text are introduced
by programmers or users, depending on how the algorithm is configured” [YandexGPT].
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From a structural perspective, the classical text, network hypertext, and generative text
differ significantly. They also diverge in the realization of key communicative categories of
the text, such as author, addressee, intentionality, emotivity, and style, particularly idiolect
(or idio-style). All these categories serve as differentiating markers of human communication
and the human element in text - both classical and post-classical (network) - and they become
distinguishing features in the case of automatically generated texts. The generative text
introduces a fundamentally new type of authorship - the Al author. This author type lacks
emotionality, creative intuition, intentional purpose, and conscious selection of linguistic means
for constructing a work. Consequently, the generative text lacks an idiolect and demonstrates
inherent difficulties in expressing creativity. Many scholars (especially biologists) emphasize the
temporary nature of the limitations currently inherent in Al at its present stage of development.
In my view, even in its current “imperfect” form, artificial intelligence has already produced a
revolution in text theory - and particularly in stylistics, which has traditionally been regarded
as the most “human” of linguistic disciplines

Research Results

This study has addressed a pressing scientific problem - the formulation and introduction
of a fundamentally new type of text into the research field, the post-classical text, which differs
from the established linguistic understanding of the classical literary text. This advancement
opens up broad prospects for the further development of text theory in the digital age.

The analysis of structural differences between classical and post-classical texts has made it
possible to draw conclusions about the coexistence of two distinct types of texts — the classical
and the post-classical.

The study has also identified typological differences between the network hypertext and the
generative text created by artificial intelligence.

Furthermore, the concept of the media text has been refined to reflect the changing realities
of media communication in the contemporary digital environment.

Conclusion

To summarize, technological revolutions have led to the emergence of new types of media
texts - the network hypertext and the generative text — and have posed new challenges for
contemporary text linguistics and mediastylistics concerning the distinction between classical
texts (which include literary texts and traditional mass media texts) and post-classical texts
(network hypertexts and generative texts). These categories invite discussion of their continuity,
differences, and innovative features.

The development of text theory in the digital age holds vast potential not only for
mediastylistics but also for stylistics as a whole, as it fundamentally redefines established
notions of creativity, language, and style, as well as the very nature of text and communication.
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H.U. Kinymiuna
M.B. /lomoHocosa ambiHOarsl MMY, Mackey, Pecell

KacaHabl MHTe/IEKT AdyipiHAeri MeJua MITiH epeKuIesIiKTepi

Anparna. MaTiH JTMHIBUCTUKACBIHAA, AaMybl XX FacbIp/bIH eKiHIli KapThICbIHA COMKEC KeJITeH,
9/1ebu MATIiH/I TyTac LIbIFapMa peTiH/e KapacTblpaThblH, 6alaHbICThIIbIK, KOT€PEHTTI/NiK, MaFbIHAHbI
BepOa/IM3anusIayAblH, ChI3bIKTBIK Oipi3/iJiri CUAKTBI KaTeropusjiapfa He XyHeJi TyKbIpbIMaaMa
KaJIbINITACThL. Bys1 Teopust MeiuaMaTiH/li 3epTTeY/AiH fepOec 6aFbITIHBIH HeTi3iH Kana/ibl. MejnaMaTiH
63iHiH OyKapaJsblK ayAuTOpUsIFA Tapajly apHajapblHa OailJIaHBICThI epeKlle cunaTTapfa uve. ['azer
MOTiHi HerisiHeH Bepb6asiAbl cunaTTa 60J1a/1bl, PaJIM0Fa ayAruas/ibl KypaM KOChLIA/bl, aj TeJeBUJIeHUE
yIIiH Bep6aszpl, ayfualjibl XoHe BU3YaJAbl KaTap/blH CUHKpPEeTU3Mi ToH. /lereHMeH JacTypJi
MeJIUaHblH, 6apJiblK >KapUsJaHbIMAAPbl KYPbLIBIM/bIK TYPFbIJAH CbI3bIKThIK KJACCHUKAJbIK MOTIiH
6outbIn TabbLIaIbl. Meauaaarbl U PJIbIK PEBOIOLNSA HHTEPHET-KOMMYHHUKaIMsA1a YCTEMAIK eTeTiH
MyJ1Jle >KaHa, ChI3BIKTBIK eMeC MATiHHIH KaJIbIITacyblHa bIKMAJ eTTi. XKeJiyTlik MOTiH — OyJ1 THIIEPMOTIiH,
OHBIH IleKapaJjapbl e3repMeJi, ajq MaFblHaHbl Oepy Tociji GesiceHAi rumnepcisiTeMesnep apKblibl
’Ky3ere acaTbIH/IbIKTAH, CbI3bIKTBIK €MeC CUNaTKa ue, OyJ1 MITiH/[i OKbIpMaHHbIH KaJlayblHa CaliKkec
dopmarTayFa MyMKiHAiK 6epefii. BupTyanabl peBooLUs KacaH/bl MHTEJJIEKT apKbLIbl 2KacaJaTblH
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reHepaTUBTI MITIiHHIH maiifila 6oJ/iyblHA aJbIll KeJi, 0J1 a KJAACCUKAJBIK ChI3bIKTHIK MOTiH 6OJIbII
TabbuiMaiZbl. COHABIKTAaH MeJUaMaTiHAEep/iH aHa TUIOJOTHUSCHIH acay KaKeTTuliri TyblHAan
OoTblp. MaKaJsia aBTOpbl KJIAaCCUKa/JAbIK MOTiH MeH UMUQPJBIK A3yipAiH MOCTKJACCUKaJIbIK MITiHIH
aXKbIPaThII, Kasipri MeiMakOMMYHHU KA U MOTIHJEPIHIH »KaHA TUIIOJIOTUACBHIH YCBIHYBIH, HeTi3iHe
»KaTKaH 0JIapAblH albIpMalllbLIbIK O6e/rifiepiH alKbIH Al Ibl.

TyiiH ce3aep: MOTiH, MeJHaMOTiH, KJIACCUKAJIbIK MOTiH, IMOCTKJACCHUKAJBIK MOTiH, HHTEepHET-
KOMMYHHUKaLUs, FeHepaTUBTI MITiH, 2KacaHbl UHTEJJIEKT

H.U. KnymivHa
MTY umeru M.B. /lomonocosa, Mockea, Poccus

0Oco6eHHOCTH MEAUATEKCTA B 310Xy UCKYCCTB€CHHOI'O HHTEJ/IJIEKTa

AHHOTanus. B IMHrBUCTHKE TEKCTa, pa3BUTHE KOTOPOU NMPHUILJIOCh HAa BTOPYIO NMOJ0BUHY XX BeEKa,
CJI0KMJIACh CTPOMHAA KOHLENIMs TOHMMaHUA JIUTEPATYPHOTO TEKCTa KaK LeJIOCTHOI'O IPOU3BeleHNU ],
obJiafarollero KaTeropusiMM CBSIBHOCTH, KOTepeHTHOCTH, JIMHEHHOW IOocJ/e/l0BaTe/bHOCTU Bepba-
JIN3aLMY CMBICJIA. ITa TEOPHUS MOCAY>KHUIA OCHOBOH JJIS CO3JaHUA CAMOCTOATENbHOI0 HallpaBJICHUS B
00J1aCTH U3y4eHU MeJUaTEeKCTa, KOTOPbIA UMeeT 0COOeHHble XapaKTePUCTHUKY, CBSI3aHHbIE CKaHa/IaMH,
[0 KOTOPbIM OH TPAHCJUPYEeTCsl MacCOBOM ayfUTOPUU. [a3eTHBIN TEKCT UMeeT NMpPeUMYIeCTBEHHO
BepbaJIbHBIM XapakTep, Ha pajuo A006aBjsgeTcsa ayAuajbHasg COCTaBjdwlLias, a AJA TeJleBUAEHUS
XapaKTepeH CUHKpeTHW3M Bep6a/ibHOro, ayAuajJbHOrO U BU3yaJbHOro psga. Ho Bce mybsnkauuu
TPaJULMOHHBIX MeJHa ABJSAKTCA C TOYKH 3peHHUA UX CTPYKTYphl KJACCUYECKUMH JIMHEWHBIMHU
TeKkcTaMU. /JlUruTasbHasg peBoOJIOLYA B MeJva CNoco6cTBoBasa GOPMHUPOBAHUI0 NPUHLIMIHAIBHO
HOBOTO, HEJINHEHHOT 0 TEKCTA, JOMUHUPYIOLIEro B UHTEPHET-KOMMYHUKaLMU. CeTeBOU TEKCT ABJISETCA
TMIIEpPTEKCTOM C INOJBWXHBIMM TDaHHULIAMHA U HeJIMHEMHOH Iepefadeidl CMbIC/A K3-32 aKTHUBHBIX
TMIIepCChIIOK, I03BOJAOLMX GOpMaTUpPOBaTh TEKCT MO YCMOTpPeHHIO uuTaTens. BuprtyanbHas
peBOJIIOLIMA NpHUBeJa K TMOABJEHHI0 TeHepaTUBHOTO TEKCTa, C03[aBaeMOro UCKYCCTBEHHBIM
UHTEJIJIEKTOM U TakKXe He fABJSIOLIErocs KJIaCCUYeCKUM JIMHEeUHbIM TeKCcToM. [losaTomy Haspesa
He0o6X0AUMOCTb HOBOUM THIIOJIOTUM MeJUaTeKCTOB. ABTOpP CTAaTbU pasJjMyaeT KJAaCCUYeCKUN TEeKCT U
NOCTKJIACCUYeCKHUH TeKCT [UpOoBOH 31M0XH, oTMedaeT Ux AuddepeHnupyoLiue NIpU3HaKH, KOTOpble
JiexKaT B OCHOBE Mpe/JjlaraeMoOy HOBOM THUIIOJIOTMU TEKCTOB COBPEMEHHOU MeJMaKOMMYHHUKaLMU.

KiroueBble cji0Ba: TEKCT, MeUATEKCT, KJACCUYECKUN TEKCT, MOCTKJIACCUUYECKUN TEKCT, CeTeBOM
TMIIepTEeKCT, UHTepHET-KOMMYHHUKAL U, FeHepaTUBHBIN TEKCT, UCKYCCTBEHHBIN UHTEJIJIEKT
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