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Abstract. The relevance of this study lies in the growing importance of
cultural exchange and soft power projection through film, especially within the
framework of the Belt and Road Initiative (BRI). This article aims to explore
the international dissemination of Chinese cinema, focusing on how cultural
narratives are adapted and received in global markets. The study is significant
in demonstrating the strategies used by Chinese filmmakers and government
bodies to enhance cultural visibility and influence abroad, using “The
Wandering Earth” and “Ne Zha” as key examples. The theoretical contribution
of the research is the integration of cultural globalization theories with soft
power and transnational cinema studies, offering a comprehensive framework
for understanding film as a tool of international communication. Practically, the
article offers insights for policymakers, filmmakers, and distributors seeking to
improve the global reach of non-Western media content. Methodologically, the
study employs comparative case analysis, discourse analysis, and secondary data
from industry reports and audience reception studies. The findings suggest that
while Chinese films have made notable progress in global visibility, challenges
remain in localization, narrative accessibility, and audience engagement across
diverse cultural contexts. The study’s broader significance lies in its potential
to inform future strategies for internationalizing national cinema industries,
particularly in emerging markets.

Keywords: Belt and Road, International Communication, Cross-Cultural
Communication, Media Convergence.

Introduction

In the era of globalization and within the framework of the One Belt, One Road Initiative
(BRI) project, cinema is becoming increasingly important as an instrument of cultural exchange
and diplomacy. The distribution of Chinese film products abroad is an important factor in
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strengtheningthe country's cultural influence and strengthening mutual understanding between
peoples. At the same time, entering the international arena, Chinese films face serious difficulties
related to differences in cultural norms, aesthetic ideals, and perceptions of viewers from other
countries. Today, the film industry as a whole is an important means of cultural diplomacy and
the formation of a positive image of the state. China, with one of the largest cinematographers
in the world, actively uses cinema to create a favorable image of its country abroad. This trend
has become particularly relevant after the launch of the Belt and Road Initiative in 2013, which
aims to promote both economic and cultural cooperation. However, despite the rapid growth in
production and the success of Chinese films in the domestic market, their international promotion
and acceptancestill poseachallenge. Most ofthe studies on the entry of Chinese filmsinto the global
market address issues of distribution, cultural adaptation, or content processing. At the same
time, relatively few papers comprehensively analyze international communication approaches
specifically in the context of the BRI initiative. This work aims to address this shortcoming by
studying the global communication practices of Chinese cinema and proposing strategies that
are culturally sensitive and effective on a global scale. The results obtained not only enrich the
theory of transnational communication but also open practical opportunities for expanding the
global influence of Chinese cinema. In this context, the analysis of Chinese academic theories
is especially valuable, allowing for a deeper understanding of the specifics and limitations of
national cinema on a global scale. Thus, Hao . points to structural barriers to distribution caused
by the underdevelopment of international distribution channels and insufficient branding [1].
Zhou Y. introduces the concept of “three gaps” in the sphere of understanding, perception, and
discursive influence, which make it difficult for China to have a full-fledged cultural dialogue with
the world community [2]. Wu W. [3] and Mingfen H. [4] emphasize the difficulties of translation
and cultural adaptation, which complicate the transmission of the meanings of Chinese culture
to foreign viewers. These approaches serve as an important theoretical basis for the study of
global communication strategies of Chinese cinema. In recent years, Chinese cinema has been
actively expanding its presence in the international arena, becoming not only a significant cultural
product but also an instrument of “soft power”. This process is becoming particularly important
within the framework of the Belt and Road Initiative (BRI), aimed at developing infrastructural,
economic, and cultural cooperation. In this regard, cinema acts as a link between cultures,
contributing to the formation of a positive image of China and strengthening humanitarian ties.
Kazakhstan, as China's key partner in Central Asia and a member of the BRI, is an important
platform for promoting Chinese films. Through film festivals (Eurasia International Film Festival,
Silk Road Film Festival), joint film projects, and academic initiatives, China is strengthening its
cultural influence in the region. The analysis of this process makes it possible to identify patterns
and features of the international distribution of Chinese films in the context of cultural diversity.

The existing scientific works devoted to the global spread of Chinese cinema, despite their
growing number, remain fragmented. Researchers often focus on individual aspects, such as
the political foundations and strategies of cultural diplomacy, translation difficulties, audience
perception, or analysis of specific case studies. However, there is no single analytical framework
capable of integrating these different areas. The present study aims to eliminate this shortcoming
by synthesizing communication theory, cultural analysis, and empirical evidence.
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Literature review

There are three main periods in the history of the study of international communication of
Chinese cinema:

The firstperiod (1990s - early 2010s) was characterized by the weak presence of Chinese films
on the world stage and their dependence on the dominance of Hollywood. Scientists, including
Qi Zhiyong, noted structural obstacles: insufficient orientation to international markets, limited
marketing strategies, and the strong influence of internal ideological frameworks that reduced
the global competitiveness of Chinese cinema.

The second period (since 2013): associated with the launch of the One Belt, One Road
Initiative, which led to a shift in research interest in cinema as a tool of cultural diplomacy
and "soft power". The focus turned to the role of cinema in promoting national narratives and
shaping China's favorable international image.

The third period (2020s): marked by three main areas of research: overcoming cultural
and linguistic barriers, using new distribution channels through digital platforms, as well as
developing narrative strategies that harmoniously combine national identity with universal
attractiveness [5].

Chinese scientists have made significant contributions to the study of intercultural
communication. Hao ]. identified structural barriers such as the underdevelopment of
distribution networks and branding. Zhou Y. developed the concept of “three gaps”, covering
the spheres of understanding, perception, and discursive power. Wu W. and Mingfen H. focused
on the problems of translation, noting that literal tracing papers can reduce the effectiveness
of cultural communication. These approaches harmoniously complement Western theories,
making it possible to combine local and global perspectives. Researchers from Central Asia have
also made important contributions [6].

Satybaldin A. emphasized the role of cultural projects under the Belt and Road Initiative
(BRI) in shaping a positive image of China in the region [7]. Ergalieva G. noted that the
quality of translation and adaptation of cultural codes is a key success factor in promoting
films [8]. Baymukanova D. highlighted the importance of films participating in international
festivals to strengthen the country's image [9]. Suleimenova, in turn, stressed the need for an
integrated approach to cinema as an instrument of international communication, considering
cultural, economic and diplomatic aspects [10]. The totality of these studies demonstrates
that the promotion of films within the BRI requires careful consideration of both cultural and
organizational factors.

These studies create an interdisciplinary framework for this work, combining film studies,
cultural communication, translation theory, and global media distribution. This approach allows
for a comprehensive review of the complex issues and strategies related to the international
promotion of Chinese films within the BRI.

The evolution of approaches to the study of Chinese cinema can be traced from the early
1990s, when researchers focused on the limited presence of Chinese films in world arenas,
to the present day, when cultural "soft power" and global distribution have become China's
strategic goals. Understanding this historical context is necessary to understand the dynamics
of international communication of Chinese cinema and identify promising areas of research.
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The Belt and Road Initiative, launched in 2013, has become a turning point in China's cultural
diplomacy, enhancing the role of cinema in shaping the country's positive international image.
The policy documents, the “Guidelines ...", emphasize that the film industry should promote
cultural exports and disseminate narratives reflecting Chinese values and development model
[11]. The central element of this strategy was the desire to “tell the story of China well” to reduce
the communication gap with a global audience.

However, despite the increased attention to political aspects, many Chinese films face
difficulties in achieving international recognition. Scholars such as Zhou Y. analyze this problem
through the lens of cultural disparity, highlighting the “three main gaps” between Chinese
cinematic plots and the expectations of a foreign audience: ideological, behavioral, and aesthetic
[2]. These discrepancies are due to differences in value systems, storytelling traditions, and
cinematic languages. For example, themes of collective self-sacrifice or national rebirth, which
may be deeply understandable to the Chinese audience, may be perceived by foreign viewers as
overly didactic or culturally unusual.

Theories of intercultural communication are particularly useful for analyzing cultural
differences affecting the perception of cinema. Hall's concept of high- and low-context
cultures is key: Chinese films saturated with symbolism, subtle innuendos, and implicit social
norms are typical of high-context communication [6]. The Western audience, accustomed
to straightforwardness and open dialogue, prefers low-context styles. This mismatch in
communication can reduce the accessibility and emotional impact of Chinese cinema abroad.
Hofstede's theory of cultural dimensions complements this picture by revealing fundamental
differences in worldviews. Chinese culture, focused on collectivism, long-term perspective and
harmony, differs from Western cultures, where individualism, self-affirmation and the desire to
avoid uncertainty prevail [12]. These values shape not only the plots, but also the characters of
the characters, eliciting a different response from viewers from different cultures. Film critics,
such as David Bordwell, emphasize that the classic Hollywood narrative, built on a clear cause-
and-effect relationship and purposeful characters, is more understandable to a wide audience
[13]. At the same time, Chinese films that use more episodic or allegorical structures to express
emotional depth and philosophical ideas may not meet the expectations of an international
audience accustomed to Western narrative models.

In this context, the theory of neoformalism offers a valuable tool for analysis. Having emerged
from the formalist aesthetics of the 20th century, neoformalism focuses on the study of the form
and methods of storytelling in cinema. Special attention is paid to the film's structure and artistic
techniques. Neoformalism highlights elements such as plot construction, cinematography,
editing, and the use of visual codes. Due to dynamic shooting, active camera movement, precise
transitions between frames, thoughtful composition of scenes and symbolically significant
props, neoformalism creates a unique aesthetic experience that affects the viewer's perception
[14]. Understanding these formal aspects helps to analyze how Chinese films convey meaning
and how these methods can contribute to or hinder their international acceptance.

The language and translation also pose a major obstacle to the widespread distribution of
Chinese films around the world. According to the Sepir-Whorf hypothesis of linguistic relativity,
language influences our worldview and is inextricably linked to the cultural context [15].
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When translating Chinese dialogues, especially idioms, metaphors, and culturally determined
expressions, meaning and subtle nuances are often lost in other languages.

Researchers such as Wu W. [3] and Mingfen H. [4] have criticized the prevalence of literal
translations of subtitles. Such translations often do not convey intonation, emotional depth,
or cultural overtones, which reduces audience engagement. This problem goes beyond simple
language translation and includes what Roman Jacobson called “intersemiotic translation” -
the transfer of meanings through various sign systems. In cinema, this means adapting the
visual and narrative codes inherent in one culture in such a way that they are understandable
in another. If this process is performed poorly, it can lead to a misinterpretation or a superficial
understanding of the film's intent.

The expansion of digital platforms has provided unprecedented opportunities for Chinese
cinema to reach a global audience. Streaming services, including Netflix, Amazon Prime,
Tencent Video and iQiyi, effectively overcome geographical constraints, ensuring simultaneous
worldwide distribution of Chinese films and significantly reducing time to market [16]. These
platforms use advanced recommendation algorithms to attract a target audience interested
in Asian culture, and they also actively use social media and targeted advertising to expand
their reach. Wang Ning notes that the proliferation of streaming media has helped to increase
the recognition of Chinese films and TV series, which in turn has accelerated the growth of
their international influence and global awareness of Chinese culture [17]. In the context of
globalization and media convergence, leading streaming services have become the main
channels for introducing Chinese cinema to the world. Major players such as Netflix, with
their extensive international subscription base, are actively cooperating with Chinese film and
television projects, giving them access to the markets of Southeast Asia, North America, Europe,
Oceania and Africa. Chinese platforms such as iQiyi, Tencent Video, Youku, and Mango TV are
also launching their international versions in an effort to expand their global reach.
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Streaming platforms have opened up new horizons for Chinese cinema, allowing it to
transcend national borders and resonate with audiences around the world. The example of the
film “Dead Pigs”, available on Netflix since 2019, demonstrates how an international audience
has had the opportunity to experience modern Chinese society from a new perspective. This
has led to increased interest in Chinese reality TV shows and social issues in China. Streaming
technologies are modernizing distribution channels, making Chinese films and TV series a more
effective tool for demonstrating cultural identity on the world stage, which in turn improves
China's cultural reputation and international image. Although the volume of scientific papers
devoted to the global expansion of Chinese cinema is growing, they remain fragmented. Research
often focuses on individual aspects: political foundations, international strategies, translation
issues, audience perception, or specific examples. There is alack of a single analytical framework
that would combine these elements for a comprehensive understanding of how Chinese films
are created, translated, promoted and perceived in various cultural contexts.

The present study seeks to bridge this gap by combining communication theory with cultural
analysis and empirical evidence. This approach will help to form a more holistic view of the
international distribution of Chinese cinema, especially in the context of the One Belt, One Road
Initiative. Thus, the modern scientific discourse in the field of international communication of
Chinese cinema synthesizes Western and Chinese approaches, offering a comprehensive look at
the problems and opportunities of global promotion.

Materials and methods

Our research is based on a combination of theoretical understanding and practical analysis,
using an interdisciplinary and multi-pronged approach. The theoretical framework is based on
the theory of intercultural communication [6], which helps to understand how linguistic, value
and aesthetic differences affect the perception of Chinese cinema in the countries of the Belt
and Road Initiative. We also draw on Chinese scientific concepts such as structural barriers [1]
and “three gaps” [2], as well as research in translation and cultural adaptation [3] [4].

Additionally, we apply a new formalism to film studies, focusing on innovation in storytelling,
visual structure, and reflection of collectivist values. This approach considers cinema as a
complex system (artistic, industrial and cultural), which allows analyzing Chinese films in a
global context not only in terms of their artistic features, but also their market and cultural
positioning.

The practical part of the study includes the following methods: Content analysis of domestic
and foreign publications, official documents and media materials dedicated to the international
promotion of Chinese cinema.

A case study of two landmark films - the historical drama “Farewell, My Concubine” (1993)
and the science fiction blockbuster “Wandering Earth” (2019), representing different stages
and strategies of international communication.

Comparative analysis to identify the perception of Chinese films in various cultural and
regional contexts. Special attention is paid to the factors of successful promotion: pre-sale
marketing, the choice of distribution channels and the adaptation of content to cultural
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characteristics. This comprehensive approach makes it possible to identify both effective
practices for the international distribution of Chinese cinema, as well as existing problems related
to cultural barriers, translation, distribution, and positioning. In general, our research provides
a systematic understanding of cinema as an instrument of international communication and
contributes to the development of more effective strategies for its dissemination in conditions
of cultural diversity.

Discussion and results

In recent decades, Chinese cinema has been actively entering the international arena,
becoming an important tool of cultural diplomacy and China's “soft power”. The development
of the domestic film industry and the targeted promotion of films abroad are part of the state's
strategy to create a positive image of the country and strengthen its cultural influence on a
global scale.

One of the main obstacles to the international perception of Chinese films is the difference
in cultural codes. As X emphasizes. According to Triandis [18], successful communication
directly depends on the value orientations of society, and discrepancies in cultural models
make it difficult to understand the artistic intent. The Chinese cultural tradition, rooted
in Confucianism, collectivism, and deep historical memory, often contrasts with Western
values, where individualism and linear storytelling prevail [19]. A striking example is the film
“Farewell, My Concubine” (1993), which, despite international recognition, received different
interpretations in different countries. In China, it was perceived as a tragedy of personal fate,
closely intertwined with national history. Western critics have focused on the themes of gender
identity and political repression. Such discrepancies emphasize the need for cultural mediation
in the distribution of Chinese cinema abroad [6].

The transmission of cultural features in films is also a major challenge for international
communication. According to the researchers Yang M.and Zhao Y. [19], inadequate adaptation
of subtitles leads to a loss of semantic nuances, which weakens the emotional impact of films
on a foreign audience. An analysis of audience ratings in China and the West has shown that
differences in perception of the same works are often due to the quality of translation. Modern
approachesto translation involve the use of combined strategies that make it possible to preserve
cultural identity and, at the same time, create intertextual connections that are understandable
to a foreign viewer. This is especially important for films based on national myths and historical
narratives, such as “The Wandering Earth” (2019).
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Chart 2: Main Obstacles to International Audiences Watching Chinese Films and TV Programmes

The digitalization of the media industry has dramatically changed the way Chinese films
are distributed. The emergence of global streaming platforms (Netflix, iQiyi, Tencent Video)
has helped expand the international presence of Chinese film products, but at the same time,
increased competition and dependence on recommendation algorithms. According to Chen X,
Yin H. & Ma P, the development of artificial intelligence in the Chinese film industry is laying the
foundation for a new “industrial aesthetic” where film production and distribution are closely
integrated with big data and audience analytics. This makes it possible to more accurately
predict demand and develop effective promotion strategies in foreign markets [20].

The success of Chinese films on the world stage directly depends on government policy. On
the one hand, government support ensures the development of the necessary infrastructure
and financing of large-scale film projects. On the other hand, strict controls and censorship can
hinder the free distribution of films and reduce their attractiveness to foreign audiences. The
Belt and Road Initiative plays an important role. Within the framework of this program, joint
film productions are actively developing, film festivals and educational events are held. This not
only opens up new opportunities for Chinese films to be shown in the participating countries
but also contributes to the creation of strong cultural ties.

Special attention should be paid to the distribution of Chinese films in Central Asian
countries, and primarily in Kazakhstan. Historical ties, cultural interaction and geographical
proximity create favorable conditions for the popularization of Chinese film production. The
Xinjiang Uygur Autonomous Region plays an important role in this process, acting as a center
for cultural exchange and media cooperation. The Kazakh market is showing interest in Chinese
films, which is due to the common historical heritage of the Great Silk Road and the similarity
of some cultural aspects. However, there are certain difficulties, such as language barriers and
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strong competition from Hollywood and Turkish films. In such circumstances, joint film projects,
festivals, and educational programs aimed at strengthening cultural dialogue are effective.

In Kazakhstan, Chinese films are actively shown at such venues as the Eurasia International
Film Festival and the Silk Road Film Festival. These events not only provide an opportunity
to show films, but also facilitate the establishment of professional contacts. Research shows
that the Kazakhstani audience is more enthusiastic about entertainment genres such as fiction
(“The Wandering Earth”) and animation (“Ne Zha”), but less willing to respond to historical
and ideologically tinged paintings. This highlights the need to adapt films by genre and cultural
content to reach a wider audience.

The film “The Composer” (2019), created in partnership with Kazakhstan, became an
illustrative example of a successful co-production that opened the doors to the international
market. This project demonstrates how collaborative filmmaking can promote cultural
integration. The results of the analysis indicate that successful international communication of
Chinese films is possible if a comprehensive strategy is applied, including careful consideration
of cultural peculiarities and the development of flexible translation solutions. Active use of
digital technologies and big data analytics for promotion. Providing institutional support within
the framework of the "One Belt - One Road" initiative. Developing strong regional partnerships,
including with Central Asian countries and Kazakhstan. As a result, Chinese cinema is being
transformed from a phenomenon unique to one country into a global media product, while
carefully preservingits cultural identity. Its international presence acts not only as an instrument
of cultural diplomacy but also as a significant factor in global cultural dialogue.

Conclusion

The international promotion of Chinese cinema within the framework of the One Belt, One
Road Initiative requires a multifaceted strategy where cultural expression is harmoniously
combined with global communication processes. Success on the global stage depends on
the ability of Chinese films not only to use technological advances and expand distribution
channels, but also, more importantly, to convey culturally significant stories in a form that is
understandable and familiar to a wide audience.

Although technologies, including Artificial Intelligence for translation, reduce barriers,
the human factor - the preservation of cultural authenticity and emotional expressiveness -
remains crucial. Intellectual property-focused strategies, a variety of formats, and partnerships
with international platforms are also contributing to increased reach.

Central Asia, and above all Kazakhstan, is of particular importance in this context. Acting as a
cultural and geographical bridge, Kazakhstan creates unique opportunities for the dissemination
of Chinese cinema and the strengthening of intercultural dialogue. The development of regional
film production, the support of joint projects and the adaptation of films to local realities not
only expand the presence of Chinese cinema but also promote mutual understanding along the
Belt and Road.

Ultimately, the creation of a sustainable global communication model combining content
innovation, technological integration, efficient distribution, and regional cooperation will be a
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key factor in enhancing the international competitiveness of Chinese films. This model not only
contributes to the globalization of the Chinese film industry but also serves as a powerful tool
for promoting cultural soft power and strengthening mutual understanding in the increasingly
interconnected modern world.

The study confirmed that the international distribution of Chinese films requires a
comprehensive analysis that considers cultural, market and communication factors. The
Kazakh context has revealed several features: Chinese films are becoming part of cultural
diplomacy within the BRI; the success of promotion depends on the quality of translation and
local adaptation; festivals and joint projects play a key role in generating audience interest;
Kazakhstan acts as a media bridge between East and West, providing a unique platform for
testing Chinese cinema strategies. Taken together, this allows us to consider cinema as an
important tool for international communication and emphasizes the need to develop targeted
distribution strategies considering regional specifics.

References

1. Hao J., Lu Y., Guy S. Economic and Cultural Implications of China's One Belt One Road Initiative for
the Film Industry: Cultural Distance and Taste Preference: One Belt One Road for China's Film Industry.
Australian Economic papers. 57(3). 250-264(2018). [Electronic resource] URL: https://www.scopus.
com/pages/publications/85052761299

2.ZhouY.Cross the borders: the dual cultural devaluation of the Belt and Road co-production films. Springer
Nature. (2025). [Electronic resource] URL:.https://www.scopus.com/pages/publications/105002987517

3. Wu W. Analysis of Film and Television Symbols and Communication Strategies of Chinese Films in
Cross-Cultural Perspective. 27th International Conference on Human-Computer Interaction, HCII (China,
2025). [Electronic resource] URL:.https://www.scopus.com/pages/publications/105008956588

4. Mingfen H. The development of Chinese science-fiction films from the perspective of industrialization.
China, Cultures of Science. 7(1). 9-21(2024) https://doi.org/10.1177/20966083241237592

5. Han D, Xu ],, Chao P. Visualization Practice and Communication Effect of Digital Chinese Films
Based on Virtual Reality under Background of the Belt and Road Initiative. International Transactions
on Electrical Energy Systems. (2023). [Electronic resource] URL: https://www.scopus.com/pages/
publications/85138811992

6. Hall E. The silent language. (Anchor, 1973. 217p.)

7.Satybaldin A. Rol' kul'turnykh proektov initsiativy «Odin poyas, odin put'» v formirovanii pozitivhogo
imidzha Kitaya v Tsentral'noy Azii [The role of cultural projects of the “One Belt, One Road” initiative in
forming a positive image of China in Central Asia]. (Almaty, 2019, 128 p.)

8. Ergalieva G. Kino kak instrument diplomatii: analiz kul'turnykh proektov BRI v Tsentral'noy Azii
[Cinema as a tool of diplomacy: Analysis of BRI cultural projects in Central Asia]. (Almaty, 2021. - 104 p.)
[in Russian]

9. Baimukanova D. Adaptatsiya kul'turnykh kodov v fil'makh, prodvigaemykh v ramkakh BRI:
kazakhstanskiy kontekst [2020, 112 p.) [in Russian]

10. Suleimenova S.T. Vliyanie kul'turnykh proektov BRI na vospriyatie Kitaya v Tsentral'noy Azii: rol'
kinofestivaley i perevodov [Influence of BRI cultural projects on the perception of China in Central Asia:
Role of film festivals and translations].(Almaty, 2022, 136 p.) [in Russian],

16 N23(152)/ 2025 A.H. I'ymures amvindazor Eypasua yammuix ynueepcumeminity XABAPIIBICHI.
KYPHAANCTWKA CEPMACHI
ISSN: 2616-7174. elSSN: 2663-2500



The effectiveness of Chinese films in international communication in the context of the Belt and Road Initiative

11. Mohamad M. Mohamad Z. China's global south engagement: Balancing soft power and strategic
influence. (2025). [Electronic resource] URL: https://www.scopus.com/pages/publications/105011410553

12. Zhang D. Hou Y. A review of cross-cultural management research based on Hofstede’s cultural
dimension theory // Journal of Chongging college of Electronic Engineering. 26(06). 44-46(2017)

13. Bordwell D. Narration in the Fiction Film. Routledge. University of Wisconsin Press. 370.(1985).

14. Thomson-Jones K. Formalism. Routledge Companion to Philosophy and Film. 2008. [Electronic
resource] URL: https://www.scopus.com/pages/publications/85018047231

15. Whorf B. L. Language, Thought, and Reality: Selected Writings of Benjamin Lee Whorf. Cambridge,
MA: MIT Press. 336(1956)

16. Li Ruoqji, Fan Z. The evolution and reflection of China's film distribution and marketing model in
the digital era // Journal of Beijing Film Academy. 10. 59-69(2024)

17. Wang N. Cultural analysis of Chinese films in the era of globalization // Social sciences front. 5.
186-192(2003)

18. Triandis H. Cultures and organizations: software of the mind //Administrative Science Quarterly.
1.132-134(1993)

19. Yang M., Zhao Y. The translation of cultural factors in film subtitles // China electric power
education. 19. 258-259(2008)

20. Chen X,, Yin H., Ma P. Industrialization and "Industrial Aesthetics" of Chinese films under Artificial
Intelligence technology: construction, development, and prospects. Audiovisual theory and practice. 5.
5-10(2024)

A. fIn, J1.K. MyxTap
da-Papabu amuiHdaFrsl Kazak yaimmolK yHusepcumemi, Aamamoi, Kazakcmau

KpITaii puibmaepinin «Bip 6esaey, 6ip Ko0/1» 6acTaMachl aACbIHAA XaJIBIKAPaJIbIK,
KOMMYHUKaUMAAarbl THIMALTIri

Anpgartna. Byn 3eprTeyaiH e3ekTiiiri - MafeHM ajsMacy MeH KYMcak KYWTi QUIbM apKbLIbl
TapaTy MaHbI3AbLIBIFBIHBIH apTYbIHAQ, acipece «bip 6esnjey, 6ip *kos1» (BRI) 6acTamace! mieHb6epiHe.
Bys1 Makasia KbITall KHHOCBIHBIH, XaJblKapa/blK TapaadyblH 3epTTeyAi MakKcaT eTeJi, acipece MaJieHU
GasiHAay/1ap/iblH, kahaHABIK HapbIKTapAa Kajak 6eliMzein, Kabbl1JaHAaThIHbIHA Ha3ap ay/apa/bl.
3epTTey KbITall KuHeMatorpaducTtepi MeH YKIMETTIK OpraHJapAblH IIeTesJe M3JIeHU KepiHicTi
apTTBIPY K9HE BbIKMAJ €Ty CTpaTerusJlapblH KepceTyiMeH MaHbI3/bl, 6y peTTe ««The Wandering
Earth”» »xoHe «Ne Zha» ¢JunbMaepi Herisri Mbicasjap peTiHZe KapacTbIpbLIaJbl. 3ePTTEY/IIH
TEOPUSNIBIK YJieci - MaJleHU KahaH/JaHy TeopUsJIapbIH KYMCAK KYII KoHe TPAHCYJITThIK KUHOTAHY
3epTTeyJiepiMeH GipikTipe OThIPHIN, PUIBMAI XaIbIKapa/IblK KOMMYHUKAIUA KypaJibl PETiHJIEe TYCiHyTe
KellleH/i HeTi3 ychiHYbIHAA. [IpaKkTHKaNBIK TYPFbIZAH MaKaJla casicaTKepJiepre, KUHeMaTorpaducrepre
’KoHEe TUCTPUOBIOTOPJIApFa 6aThIiC eMeC MeJia KOHTEHTiHiH »kahaH/bIK KOJ/DKeTIMAIIIriH KaKcapTy
»KOJIAAPBIH YCbIHAAbL. OJicTeMeliK *aFblHAaH 3epTTey CaJbICThIPMaJibl KaFJaWUbIK Taajay, JUCKYpC
TaJ/laybl K9He cCaJajiblK ecelTep MeH ayguTopus KaOblLijaybl 3epTTey/epiHEeH ajiblHFaH eKiHLIi
peTTiK JlepeKkTepAi KosgaHabl. HaTikesep kepceTkeH/ieH, KbITal duabM/epi xkahaH/ibIK KepiHicTe
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alTapJbIKTal iarepineyiijiikke KoJ KeTKi3TeHiMeH, apTypJii MaJleHU KOHTEKCTTep/e JIOKa/I13aLus,
6asH/ay KO/DKEeTIMJIJIIr] xoHe ayJUTOPUSIMEH ©3apa dpeKeTTeCy cajajapblH/ja dJii e KUbIHABIKTap
6ap. 3epTTeyAiH MaHbI3AbLIbIFbl — YJITTBIK KHHO WHAYCTPUSJIApPBIH, 9cipece AaMblIl KeJle KaTKaH
HapbIKTap/a, XaJblKapaJblK JleHrelre WbIFapy CTpaTerus/apbliH 00/1allaKTa KaJbIITACThIPyFa bIKHaJ
eTy MYMKIiH/Airinze.

Tyiin cespep: bip 6esnzey, 6ip xo0J1; XaJablKapaablK, KOMMYHHUKAalMs; MdJleHHeTapaJ/IblK KOMMYHHU-
Kallyd; MeJjia KOHBepreHUs.

A. 1n, JL.LK. MyxTap
Kazaxckuii HayuoHa1bHbIll yHUBepcumem umeHu anb-Papabu, Aamamel, Kazaxcmar

I PeKTUBHOCTD KUTAMCKNX QHIBMOB B MeKAYHAapPOAHO! KOMMYHUKAIMY B KOHTEKCTe
UHUIMATUBBI «OauH [losc - OAUH MyTb»

AHHOTanusA. AKTyaJbHOCTb JAHHOTO HCC/Ie[J0BaHUSA 00YC/I0BJIeHa pacTylLied 3HAYMMOCTbIO KYJ/Ib-
TYPHOr0o OOMeHa U MPOeLUPOBAHUSA «MSTKOW CHJIbI» MOCPEACTBOM KHHeMaTorpada, oco6eHHO B
paMKax MHULIUATUBBI «OJUH N0SC, OAUH NYThb». Llesib cTaTbU - NpoOaHaJIU3UPOBATh MeXYHApOLHOe
pacnpocTpaHeHMe KHUTAaUCKOrOo KHWHO, C aKLLeHTOM Ha aJanTaljyui0 U BOCHPUATHE KYJbTYPHBIX
HappaTMBOB B MHUPOBOM KOHTEKCTe. 3HaYMMOCTb HUCCJIeJOBaHUA 3aKJIO4YaeTcd B JEeMOHCTpALUU
CTpaTervi, UCMoJib3yeMblX KUTAUCKUMU KUHeMaTorpapucTaMu U rocy4apCTBEHHbIMU CTPYKTYpaMu
JLJIS1 TIOBBIIIEHUs] KyJIbTypHOH BUJHMMOCTH U BJIMSHUA 3a pybexoM, Ha NpUMepe TaKUX (UJIbMOB,
Kak «bayxgarwomasa 3emusa» U «Hawka». TeopeTudeckuil BKJIaJ UCCIeJOBAaHUSA - MHTETrpalysa TeOPUH
KyJIbTYpHOH TIJI006a/lM3allud C KOHLENLIUSMUA «MATKOU CHUJbl» U TPaHCHALMOHAJIBHOTO KHUHO, YTO
npejJiaraeT BCECTOPOHHIOI OCHOBY [/l NOHMMaHUA KUHO KaK HHCTPyMeHTa MeXAyHapoJHOU
KOMMYHUKaluu. C IpaKTU4YeCKOW TOUKHW 3peHus], CTaThbs peJJaraeT NOJIUTUKAM, KUHeMaTorpagucraM
Y AUCTPUOBIOTOPAM MYTH MOBILIEHHUS [I06aJIbHON JOCTYMHOCTH MeAUa-KOHTEHTA, He OTHOCSILETOCS K
3anaJHOM Ky/bType. MeTo/10/10THYeCKU UCCIe/J0BaHUe ONUPaeTCsl Ha CPaBHUTEIbHBIN aHa/IU3 KeHCOB,
JUCKYPCUBHBIM aHa/IM3 U BTOPUYHbIE JJaHHbIe U3 OTPACJeBbIX OTYETOB U UCCJIEe[J0BAaHUN BOCIPUATHUSA
ayauTopuu. Pe3ysbTaThl OKa3bIBAIOT, UYTO, HECMOTPSI Ha 3aMeTHbIN Nporpecc KUTakCcKkux GUIbMOB B
106a/IbHOM BUAMMOCTH, OCTAIOTCS BBI3OBBI B JIOKAIM3AL[MH, JOCTYIHOCTU HAPPATUBA U BOBJIEYEHHOCTH
ayJJUTOPUM B PA3JIMYHBIX KYJbTYPHBIX KOHTEKCTaX. bosiee IMpoOKoe 3HAaYyeHHe MCCIe[0BAHUA
3aKJ/II0YAETCs B €r0 MOTEHLMAJIE BJIUSATh HA GOPMUPOBaHUE OyAYLIMX CTPATETUH BbIX0/1a HALMOHAIBHBIX
KUHOWHAYCTPUI Ha MEXAYHapPOJHbIN yPOBEHb, 0COOEHHO B Pa3BMBAIOLMXCsl CTPaHaX.

KiroyeBble cj10Ba: 105C U Iy Th, MeXJyHapoJAHasd KOMMYHUKaLUs; MeXKYJIbTypHasd KOMMYHUKaLUs;
MeJIMaKOHBepreHIus.
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