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IRSTI 19.21.07

Zh. Kutpanbayeva1, G.R. Kadyrova,  D.O. Baigozhina2

1Al-Farabi Kazakh National University, Almaty, Kazakhstan
2 L.N. Gumilyov Eurazian National University, Nur-Sultan, Kazakhstan

(E-mail: 1zhaz2218@gmail.com, 2baigozhina777@mail.ru)

Communication Strategies  and Technologies in  Mass Media 

	 Abstract. The article  examines  the  impact  of new media  on the public consciousness, all sorts  
of shapes and styles of expression, socialization  and management, which  allow  to achieve  better  results  
in the impact  on the  public consciousness, as well as the  manipulation of the  mass consciouslution 
and links it to the unprecedented the development of media  and  their pervasive influence on public 
life. The main ideas of research are the basic principles of normative, active and semantic models of 
communication. For the first time in the studies of K. Jaspers, M. Buber, M. Bakhtin, K.-O. Apel and J. 
Habermas, communication has been put in the foundations of society and communication ethics. The 
moral consciousness defined as the formation of communicative interaction`s structure. Based on this 
idea of the world’s philosophers, author of this research investigates the technologies of manipulation and 
propaganda of mind control in mass-media, also author analyzes the social and communicative strategies.
 Also, the conclusions of this research can be used as a source base for the development of cultural policy`s 
models of Kazakhstan in the field of mass communication.
	 Key words: communication,  manipulation, management, promotion.

DOI: https://doi.org/10.32523/2616-7174-2019-129-4-61-69

	 Introduction. The relevance of research. A modern journalist cannot do without resorting 
to special philosophical scientific and theoretical developments in understanding the fundamental 
problems of human communication. Media influence on humanity is constantly increasing, the 
success of the socio-political and economic reforms carried out in Kazakhstan’s society during 
the years of independence, largely depended on the quality of information and communication 
services to society. But the modern communicative space of Kazakhstan still does not receive 
an adequate scientific and theoretical philosophical understanding. The experience of the socio-
philosophical analysis of the ethical-axiological, procedural, activity and semantic-semiotic 
nature of the communication itself will help to explore the manipulative-propaganda mechanisms 
of mind control in the media.
	 For the development of democratic institutions in Kazakhstan, the further development of 
the communicative culture in the sensible management of the dialogue with the media, including 
the dialogue of worldviews, is relevant. Especially in a multinational Kazakhstan society, where 
changes in mentality associated with cultural multilingual impose new requirements on modern 
communicative culture. In the context of such cultural multilingualism, one should pay attention 
to ethical (moral) norms of mental behavior, designed to regulate the course of modern thinking in 
the direction of achieving mutual understanding and jointly solving national problems. However, 
the increasing abuse of mass media by manipulative-propaganda mechanisms creates authoritarian 
control over society, which deprives it of the worthy right to be masters of their own democratic 
ideas.
	 Literature review. Numerous scientific works on communicative culture and methods of 
audience management are, unfortunately, mainly interdisciplinary. In the XX century, in addition 
to the philosophy of communication, many other sciences were studied: aesthetics, cultural studies, 
philology, social psychology, linguistics, sociology, rhetoric, semiotics, journalism, etc.The most 
famous American, Western European and Russian scientists who have made a great contribution 



Л.Н. Гумилев атындағы Еуразия ұлттық университетінің ХАБАРШЫСЫ. 
ЖУРНАЛИСТИКА сериясы 

72

№4 (129)/2019

to the study of communicative culture are T.V. Adorno, K.O. Apel, R.Barth, G.S. Batishev, M.M. 
Bakhtin, V.S. Bibler, M.Buber, M.S. Kagan, G.Lebon, Yu.M.Lotman, N.Luhmann, M.McLuhan, 
M.K. Mamardashvili, Ch.Morris, K.Mark, T.Parsons, C.Pierce, B.F. Porshnev, V.Ya. Propp, 
Zh.-P.Sart, F.Saussure, M.Scheler, V.Frankl, J.Habermas, F.Hayek, M.Horkheimer, U.Eco, R.Ya. 
Jacobson, K.Jaspers, as well as other authors.
	 From the middle of the 20th century, various aspects of communicative culture entered 
the field of scientific research of Kazakhstani scientists. The problems of communication, 
communication in Kazakhstan society were studied in philosophical, historical, cultural and 
socio-psychological terms from the standpoint of aesthetics, sociology, law, and linguistics. It 
is necessary to highlight the work of N.K. Ayupov, V.Yu. Dunaev, G.Esim, V.D. Kurganskaya, 
K.Sh. Nurlanova, B.G. Nurzhanov. The listed authors considered philosophical concepts of 
activity, communication and understanding. But Kazakhstani culture, art and social media 
activities, unfortunately, have not been studied by scientists deeply and comprehensively. So 
far, there is no solid philosophical understanding of the communicative culture in Kazakhstan’s 
communication space, but this is necessary for many sociopolitical reasons, such as Kazakhstan’s 
gaining sovereignty and independence, entering into market relations, creating a civil society 
– informatization of this society. In general, the Republic of Kazakhstan is justly striving to 
integrate into the global community of developed countries, but for this, information, technical, 
technological and, of course, cultural integration is especially necessary. All this is an integral part 
of the development of the Republic of Kazakhstan.
	 Main part. At the present stage of human development communicative strategies and 
technology in various types of media have covered millions of people. Communicative exposure 
allows in conditions of social instability arising reduce social tensions and create some positive 
sentiment.
	 New levers to stimulate the creation of various forms and styles of expression, socialization 
and control that allow achieving better results in the optimum time. The communications revolution 
is linked, so with unprecedented in the history of the process of development of the media and 
their pervasive influence on public life.
	 All enhanced by manipulation of consciousness by means of verbal and non-verbal 
communication, especially the television audience: viewers are the most mass audience (the 
internet is developing actively, but on such a scale has not yet reached). All the more urgent it 
becomes to counter the idea consciousness manipulation by social movements. However, the 
creation of such a counter is quite a challenge, since manipulation of consciousness achieved 
in his great strength due to strong financial support from corporate and government budgets. 
Particularly in Kazakhstan adopted and implemented by the Republic of Kazakhstan Information 
Security Concept to 2016. In particular, the creation and ongoing is development of the information 
society.[1].
	 Today, information development acquired a global dimension, is becoming increasingly 
urgent the idea of increasing the role of the intellectual forces that are in opposition to the 
manipulators consciousness. Manipulation of public opinion has become a technology directed to 
a person as an object, a special kind of thing. Hence manipulation – it is a part of the technology 
of power, not only the impact on people’s behavior in relation to each other. However, the 
manipulation is not a simple deception. Manipulative effect is that of an individual or a group, as 
it were gradually pushed to make some action.
	 The manipulation is as important text and context of the message as the recognition of 
the situation, the interpretation and the interpretation of events, which should be beneficial to 
the manipulator. Consumer manipulative actions are always looking for hidden meaning. This 
is the most difficult psychological process. Often the manipulators act themselves or employ its 
technology for influential people, for example, academics, artists, experts in any case to increase 
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motivation. This allows users who have adopted the information disconnect or connect it to the 
different sections of context and create their own picture of the world of justice. But an intelligent 
and thinking audience throws their first encountered the original version of what is happening, 
restoring primarily the author’s logic messages. The logic of it helps, of course, leads to a situation 
moot point to flaws of the manipulation. For this reason, intelligent and educated people are 
critical of any information.
	 But the simple man in the street does not spend time on analysis. He grabs the «pieces» 
to receive messages mentally rearranges their positions, thereby distorting the information and 
entering the network dexterous manipulator. In this case, it triggered the so-called «economy of 
thought», narrowing the human mind. It promotes reception of the message and its one-sided 
interpretation. Babbitt used to live stereotypes - dies, notions and entrenched prejudices. This 
viewer believes everything that happens on the screen, or printed word, but after some time he 
will not remember the details of what was a TV program or a newspaper article. The main thing 
is in mind of the consumer that it is stronger than the stereotype of memory. In our time, we 
conclude the existence and development of one type of person, and add up the conditions for the 
formation of a different type, the other mental and physical, spiritual and aesthetic values of the 
system. The youth of today, who have to live in an era of new technology - it’s not just consumers 
who make choices among commodities
	 Manipulators are not able to prevent the growth of public awareness of the true nature of 
the current system, where the information field management was carried out without regard to 
humanity of his character. In the context of this struggle goes on the information revolution not 
in the interests of the manipulators and their opponents in calling for the media in a democratic 
manner served the purpose of spiritual development and social progress of the peoples of various 
countries, uniting them in the struggle for the survival of humanity and the preservation of its 
cultural heritage.
	 However, the information industry itself is also experiencing some difficulties. Key issues 
in the crisis period: Journalists criticized Kazakhstan legislation on mass media for vagueness and 
stiffness.
	 The study, conducted by Medianet, it was revealed the general state of development of 
Kazakhstani mass media in the crisis year. With the help of the questionnaire were interviewed 
editors of more than 60 media - both print and electronic. The survey included chief editors of 
national and regional mass media of Kazakhstan Current state at the time as a very ill-defined 14% 
as a stable - 28%, the bad, but there is hope - 58%. Editors pointed out the most negative impact 
on the current market conditions. Among the main factors - loss of confidence (10%), increased 
the state order (2%), economic (56%), increased pressure crisis (17%) [2].
	 Management – a special kind of social and mental activity of the individual, aimed at people, 
the basis of all communicative practice. Penetrates the consciousness of any person, but to govern 
themselves or someone else, not everyone can. It is always important to be the talent and knowledge 
of the journalist, the ability to govern themselves and their heroes. Television pursues exactly this 
goal: to manage to introduce audiences to the necessary actions to society, as well as manage the 
consumer to accept the reality as a continuous process of information exchange of goods.
	 Own thinking management is inextricably linked with the logic. It helps the journalist as 
a creator competently build their own thought and prevent errors in it. If the dialogue with the 
journalist hero interview each party remains in his opinion, this case is a typical management 
error. However, there are manipulators that option communicative practice as «the substitution 
of identities.» Let us consider it in more detail. It is known logical thinking transparent. So, it 
can invade and deliberately misrepresent the program, depriving the human ability to make the 
correct inference. Introducing thus chaos, the author changes the logical sequence, and achieves 
very much substitute identity. Partner (viewer), got into a situation of «spoofing identity» feels 
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helpless he wants and expects assistance and support. Leading the dialogue moderator enjoys it 
to their advantage. Manipulation is to disable the ability of the viewer to the structural analysis of 
messages and events –analysis immediately replaced ideological evaluation.
	 Communicative management practices – «substitution of identities» initially looks like 
an outright deception listener. But leading the dialogue in every possible way this practice 
disguises (motivates) or their particular ideology or value system for all, to justify themselves 
and the actual situation. Management - «substitution of identities» old method of manipulation 
of authoritarian regimes, such as fascism, communism, fundamentalism, etc. It creates conditions 
for the appearance of double standards in society. It is monstrous that people in this case, lose the 
ability to analyze. They become, as they say, in a stubborn and gullible in another [3].
	 Mastering the techniques of logic – is a necessary condition for a convincing argument. 
But you need to know and be able journalist to convince their consumers? First of all, it is 
necessary to establish a link between knowledge and belief. Conviction is more active compared 
with knowledge: «I am convinced»> «I know.» In other words, the belief – is this knowledge 
effectively.
	 The daily television dialogue with the audience produced social role as master and slave. 
In the first phase a listening audience receives information on the second – restraint responds 
to the emotional level of the message, and the third and most difficult step – to slow decision-
making and make the desired ranges action. This situation is «the crisis of forming beliefs» when, 
following the logic, the journalist wants and seeks to expose the viewer need to obtain information 
and any action. This situation is considered to be a psychological barrier. However, every action 
has a reaction. For example, the viewer can use a standby crisis to their advantage, quickly pressing 
the TV remote control button. That is why, in order to avoid the loss of potential audience (slave), 
the media all the more sophisticated in methods and ways of presenting information, depriving 
the viewer’s ability to analyze, reflect and, therefore, to come to their own beliefs and attitudes on 
a particular situation in the country, world, etc. For this reason, broadcast entourage is extremely 
aggressive, bright, and rapid. The channel, thus fighting for the attention of his audience and does 
not allow him even to recover. Channel continuously loads the consumer the most unexpected, 
intriguing information that the latter is not switched, and got out of the communication area.
Another, no less important and meaningful communication management practices in addition to 
the «substitution of identities» practice, practice is the «paradox of the liar.» West communicative 
culture has always been ahead of the rest in the search for new forms of exposure to an audience 
of millions of TV viewers. The need for a new communication practices are closely related to 
the problem of the information revolution - the issue of movement and processing of very large 
amounts of information. In this regard, the French philosophers - sensationalists in the middle of 
the XX century turned their attention to the ability of human speech and dialogue to cooperation, 
which logically follows from Aristotle’s «liar paradox» – re-substantialize speech [4].
	 How to make partner management in the dialogue promoted rapprochement of speaking 
with humanistic positions? Can such a communicative practice to perform the functions of ideology 
for all? Indeed, on our consciousness is prevails powerful Aristotelian tradition associated with 
the notion of substance? Your partner in your evidence is often asked: «Yes, what you say? Is 
that so? Are you telling the truth? «. This reaction occurs and the viewer, when he listens to the 
keynote address, for example, presidential candidate. Partner casts doubt on your evidence system 
- as a whole, together with a situation in which it exists. His radical action - and you do not get the 
joke, or uncertainty. From you it requires an answer: «Yes or no.» Secondly, the question itself: 
«It is true» can have varying degrees of radicalism. It may refer to a situation in which the speaker 
and listener, but which probably is part of covering the situation. Listening in this case is trying to 
«fit» the situation in the context of personal convenience for him. But it confirms its willingness 
to continue the dialogue. In general, he trusts you. If you say, «I am telling the truth», the partner 
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will be required to continue the dialogue in the framework of your initial conditions, even if he 
understood what you said - a lie. In this case, he will be required to make by means less radical 
questions of the speaker go to the new «initial conditions,» that is present in the dialogue is clearly 
false, since the very formulation of the question implies trust.If he tries to change the situation 
himself or leave lie undetected, the responsibility for ending the initial dialogue will be based 
on it. If the reply: «I am not telling the truth», the listener, having received permission to change 
the situation, new issues should make the speaker’s partner not only give a correct picture of the 
situation, but also to explain why he is lying. If he does not, then it would mean that he knows the 
foundation of lies, and it deprives the speaker’s confidence. Other wise, the dialogue gap will be 
his responsibility.
        In the event of an attack is a strong one way - to continue the dialogue, you have to agree, 
«Yes, I’m lying.» If you say, «No, this is - the truth,» it would be tantamount to counter-attack, 
which probably will not be heard by a partner, as it will still be perceived as false.
But we should answer: «Yes, I agree – it’s a lie.» So the answer you pass the initiative partner, 
he builds his answer in representing situations system, their consent, he opens the base of his 
behavior: he was lying, not because he lied but because he is in a situation that is lying, that is – 
false. In other words, a listening partner devoid of any rational grounds for action: the situation is 
in fact false, because it presents itself as false; but if the situation is in fact true, because it presents 
itself as false, it is false.
	 Thus, the other person is in a situation of paradox of the liar. But as the question of dialogue 
remains open, he is obliged to continue the conversation in the less radical manner. He will say: 
«Good. Let’s continue to understand. «This will mean that representing the system as a whole and 
the situation you have withdrawn from the strike partner. The dialogue continues. «Liar Paradox» 
– is a defense mechanism of our speech, protecting its continuity [5]. In an effort to prove its truth 
and resist the onslaught of lies (forgery) actually unfolds the struggle of human interests: whether 
it is a business meeting or an ordinary sale of goods in a shop or a talk show with audience 
participation. A liar paradox clearly teaches people a new way to find a common language with a 
partner. This is a very important discovery in the field of communicative management. Western 
television certainly took advantage of this as another good way to manage the viewing television 
audience. Modern TV shows, variety talk show on the content have become closer to the everyday 
life of the common viewer.They enjoy well-deserved success with viewers. In their character 
and audience management has ceased to be inhumane. The heroes of these and other programs 
are openly calling screens for publicity and trying to look at their problems through the eyes of 
a partner. Babbitt successfully began to study the effective conduct of such a productive and 
friendly dialogue. However, for the world it has become obvious – learn to look at reality in a new 
way, to rise to the position of the interlocutor and to find a consensus - the imperative of the time.
But what if you are now on us fall the giant information as a consequence of the global scientific 
and technological revolution? How to be a man and how to remain competent in this sea of facts, 
opinions, and events? Now the man knows how to get into the global information network, but 
when you get into it, he risks getting lost in it. Personality continues to strive to be and remain in 
demand as a host or transmit the information to a party?
	 It is a matter of extreme importance in our modern world. Aristotle’s hint about the 
tradition of substance – learn to accept the partner’s position prompted the society of the developed 
capitalist countries in the modernization of the phenomenon of the «paradox of the liar ‘in a new 
type of control that contemporary political scientists, and behind them, and journalists in public 
debate entered into a turnover, the term -» new thinking» [6].
	 But unfortunately, they still do not specify the content of the term. In fact, a new type of 
control that is presented to society as a new ideology is emerging open society.
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	 It can be assumed that the term «new thinking» will soon be fixed for this kind of control, 
and the philosophers and political scientists would clarify the content of the term.
	 Indeed, the human mind in general, and the principles of «new thinking» as a form of 
control in particular offer, intruding into the consciousness of the modern individual, learn to see 
the wider problem of the situation in which he lives, energetic go into them successfully overcome 
them. The support of these skills action is filled with content, our rational and creative thinking. 
This will be the main choice of the right person - to seek to know the situation with the help of the 
effective ways of thinking and cooperation in the dialogue. But there are problems in life should 
be seen in the relationship of contemporary events, as important will be the chain ‘content - form» 
[7].
	 The modern open society is in the media space of inventing a democratic form of thinking 
through cooperation in dealing with a large audience, when control «new thinking» realizes itself 
in the recognition of a clear hierarchy of objectives. This provides the flexibility of the human 
dialogue, the freedom to choose their actions tactics. Yet it was the art of mutual compromise, 
which is also based on the hierarchy of objectives. In this case, the dispute teaches people the 
ability to stand up to someone else’s point of view, to further prove his own position. Management 
«new thinking» teaches combine the knowledge of European and oriental wisdom.
Conclusion
	 The special significance of the study of communicative culture in the Kazakhstani media 
space is due to the nature of the political, economic and social situation of the 21st century. In 
this study, it is shown that in the modern world, communication and dialogue are a way of human 
adaptation and survival, and communication is not a simple exchange of information between 
subjects, but a type and level of social action and control.
	 In society, there are forms of communication, having a goal not in itself, but outside itself. They 
are a way of organizing and optimizing a particular type of subject activity – production, research, 
teaching, etc. All participants in the overall action need communication as a necessary means of 
ensuring its effectiveness. The importance of communication as an intermediary for collective subject-
related actions varies greatly depending on how big the role of the division of labor is.
	 Communication practices used by journalists in the media have their own characteristics. 
Their context should include dialogue forms of communication, to the greatest extent relevant 
to the current stage of development of the information society. Only in collective creativity, 
taking into account the interests of all social groups and strata, is it possible to form information 
security and a healthy Kazakhstan media space, a society moving along a truly democratic path of 
development. The cultivation of tolerance of multinational Kazakhstan society is possible through 
the communication of dialogic speech, when there is a symmetry of meanings, weighted estimates 
are given and common positions are developed with respect to the life world.
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Коммуникативные стратегии и технологии в СМИ

	 Аннотация. В статье рассматриваются  новые средства  воздействия на общественное соз- 
нание, всевозможные формы  и стили  выражения  социализации  и управления,  которые позволяют  
добиваться  более качественного  результата  при воздействии  на общественное сознание и манипу-
лировании массовым  сознанием. Основными идеями исследования являются исходные принципы 
нормативной, деятельностной и смысловой моделей коммуникаций. Впервые в исследованиях К. 
Ясперса, М. Бубера, М.М. Бахтина, К.-О. Апеля и Ю. Хабермаса коммуникация была положена 
в основы теории социума и коммуникативной этики. Моральное сознание определяется как фор-
мирование структуры коммуникативного взаимодействия. Опираясь на данную идею известных 
философов, мы изучали манипулятивно-пропагандистские технологии управления сознанием лич-
ности в СМИ, а также провели анализ социально-коммуникативных стратегий.  Выводы данного 
исследования могут использоваться в качестве источниковедческой базы для разработки моделей 
культурной политики Республики Казахстан в области средств массовой коммуникации. Автор так-
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же затрагивает  аспекты современной  коммуникационной революции  и связывает ее с невиданным 
в  истории  процессом  развития  СМИ  и  их всепроникающим  воздействием  на общественную 
жизнь.
	 Ключевые слова:  коммуникация, манипуляция, управление, пропаганда.
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Ақпараттық кеңістіктегі коммуникативті стратегиялар мен қолдану технологиялары  
	
	 Аңдатпа. Мақалада  қоғамдық санаға  ыпал етуде  барынша  сапалы  нәтижеге  жетуге  
мүмкіндік беретін  қоғамдық санаға  санаға әсер  етудің  жаңа әдістері, ойыңды айтудың, әлеумет-
тенудің, басқарудың  түрлі формалары  мен стилдері  және  бұқара  санасымен  айла-шарғы  жасау  
қарастырылады. Зерттеудің негізгі  идеясы коммуникация модельдерінің  нормативтік, қызметтік 
және мағыналық модельдерінің  бастапқы принциптері болып табылады. Коммуникация алғаш рет 
К.Ясперс, М.Бубер, М.М.Бахтин, К.О. Апельмен мен Ю.Хабермастың зерттеулерінде социум мен 
коммуникативтік этика теориясының негізі  болып қаланды.  Ғылыми еңбекте жоғарыда аталған 
әлемдік философтардың  идеяларына сүйене отырып, БАҚ-арқылы тұлғаның ой-санасын басқа-
руға болатын  манипулятивтік-насихаттау технологиясы зерттеліп, әлеуметтік-коммуникативтік  
стратегияларға талдама жасалды.  Аталмыш диссертация мұндағы зерттеу қорытындыларын  БАҚ-
арқылы ой-сананы басқаруда манипулятивті-насихаттық механизмдерді зерттеуде қолдануға бо-
латындығымен практикалық маңызы зор болмақ. Сонымен қатар, зерттеу нәтижелері бұқаралық 
ақпарат құралдары  саласында  Қазақстан Республикасының мәдени саясатының моделдерін әзір-
леуде негізгі база ретінде  пайдалануға болады. Автор қазіргі  коммуникациялық  революцияның  
қырларын қозғап, оны тарихта  болмаған БАҚ  даму  үдерісімен  және  қоғамдық  өмірге  жан-жақты  
ықпал етуімен  байланыстырады.
	 Түйін сөздер: коммуникация,  айлы-шарғы жасау, басқару,  насихат.
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«Л.Н. Гумилев атындағы Еуразия ұлттық университетінің Хабаршысы. 
 Журналистика сериясы» журналында мақала жариялау ережесі

	 1. Журналдың мақсаты. Қазақ баспасөзінің тарихы, журналистиканың теориялық 
және қолданбалы ғылымдары, қоғаммен қатынасы, көсемсөзі, баспасөз қызметі туралы 
мұқият тексеруден өткен материалдарды жариялау.
 	 2. Журналда мақаланы жариялаушы автор Ғылыми басылымдар бөліміне (ме-
кенжайы: 010008, Қазақстан, Нұр-Сұлтан қаласы, Қ. Сәтбаев көшесі, 2, Л.Н. Гумилев атын-
дағы Еуразия ұлттық университеті, Бас ғимарат, 402 кабинет) қолжазбаның қол қойылған 
1 дана қағаз нұсқасын тапсырады және  Word форматындағы нұсқасын vest_ journalism@enu.
kz электрондық поштасына жіберу қажет. Қағазға басылған мақала мәтіні мен электронды 
нұсқасы бірдей болулары қажет. Мақаламен бірге автордың жұмыс орнынан Ілеспе хат та 
тапсырылуы қажет.  Мақалалар қазақ, орыс, ағылшын тілдерінде қабылданады. 
	 3. Авторлардың редакцияға мақалаларды жіберуі  «Л.Н. Гумилев атындағы Еу-
разия ұлттық университетінің Хабаршысында» басуға және шет  тіліне  аударып,  қайта  ба-
суға келісімін білдіреді. Автор мақаланы редакцияға жіберу арқылы өз туралы мәліметтің 
дұрыстығына,  мақала көшірілмегендігіне (плагиаттың жоқтығына) және басқа да заңсыз 
көшірмелердің жоқтығына,  барлық көшірмелердің, кестелердің, сұлбалардың, иллюстра-
циялардың тиісті түрде  рәсімдеуіне кепілдеме береді. 
	 4. Ұсынылатын мақала көлемі (жекедеректер мен әдебиеттер тізімін қоса):
- мақалалар үшін - 8 ден 16 бетке дейін;
- сын пікірлер (монографияға, кітапқа) және конференция  туралы пікір - 6 дан 12 бетке 
дейін болуы керек.
	 5. Мақала мәтінінің пішіні:
–  Microsoft Word (docx) форматындағы файлда; 
–  Times New Roman шрифінде; 
–  жақтау жолағы 2х2х2х2;
–  1 жоларалық интервалы;
–  14 кегл;
–  мәтінді жақтау көлеміне сәйкестендіру керек; 
–  Әрбір азатжол қызыл сызықтан басталуы қажет (1 см шегініс);
–  транслитерация Library of Congress (LC) жүйесінде жасалуы керек.
		  Мақаланы құру сұлбасы:
	 ХҒТАР  http://grnti.ru/  -  бірінші жолдың сол жақтауында;
	 Автор(лар) туралы метамәліметтердің мазмұны (Рәсімдеу үлгісі / Образец 
оформления статьи / Template қараңыз)
	 Автор(лар)дың аты-жөні – жолдың ортасында қою әріппен жазылады;
	 Мекеменің толық атауы, қаласы, мемлекеті (егер авторлар әртүрлі мекемелерде 
жұмыс істесе, онда автордың тегі мен тиісті мекеменің қасында бірдей белгіше қойылады)  
	 Автор(лар)дың Е-mail-ы – жақша ішінде (курсивпен);
	 Мақала атауы – жолдың ортасында (жартылай қоюмен) 
	 Аңдатпа – (100-200 сөз) формуласыз, мақаланың атауын мейлінше қайталамауы 
қажет; әдебиеттерге сілтемелер болмауы қажет; мақаланың құрылысын (кіріспе, зерттеу 
әдіснамасы мен әдістемесі, зерттеу нәтижелері, қорытынды) сақтай отырып, мақаланың 
қысқаша мазмұны берілуі қажет.
	 Түйін сөздер («Түйін сөздер» сөз тіркесі жартылай қоюмен белгіленеді)  (5-8 сөз 
немесе сөз тіркестері) - Түйін сөздер зерттеу тақырыбын өте дәл бейнелеу керек,  сонымен 
қатар, ақпараттық-іздестіру жүйелерінде мақаланы жеңіл табуға мүмкіндік беретін мақала 
мәтінің терминдерін және де басқа маңызды ұғымдарды қамтуы қажет.
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	 Мақаланың негізгі мәтіні  кіріспені, мақсат пен міндеттерді қойылуын, зерттеу 
тақырыбы бойынша жұмыстардың шолуын, зерттеу әдістерін, нәтижелер/талқылау қоры-
тынды қамтуы қажет (жоларалық интервал - 1, азат жол «қызыл жолдан» - 1 см, беттеу 
жолағы – еніне сай жасалады. 
	 Кестелер, суреттер – аталғаннан кейін орналастырылады. Әр иллюстрация қасын-
да оның аталуы болу қажет. Сурет айқын әрі сканерден өтпеген болуы керек. 
	 Мақаладағы формулалар тек мәтінде оларға сілтеме берілсе ғана нөмірленеді.
	 Жалпы қолданыста бар аббревиатуралар мен қысқартулардан басқаларына міндетті 
түрде алғаш қолданғанда түсініктеме берілуі қажет. 
	 Қаржылай көмек туралы ақпарат бірінші бетте көрсетіледі.
	 Әдебиеттер тізімі. Мәтінде әдебиеттерге сілтеме тікжақшаға алынады. Мәтіндегі 
әдебиеттер тізіміне сілтемелердің нөмірленуі мәтінде қолданылуына қатысты жүргізіледі: 
мәтінде кездескен әдебиетке алғашқы сілтеме [1, 153 б.] арқылы, екінші сілтеме [2, 185 б.] 
арқылы т.с.с. жүргізіледі. Мақаланың негізгі мәтініндегі кітапқа сілтеме колданылған бет-
терді көрсету керек (мысалы, [1, 45 б.]).	
	 Жарияланбаған еңбектерге сілтемелер жасалмайды. Сонымен қатар, рецензиядан 
өтпеген басылымдарға да сілтемелер жасалмайды (әдебиеттер тізімін, әдебиеттер тізімінің 
ағылшынша әзірлеу үлгісін төмендегі мақаланы рәсімдеу үлгісінен қараңыз).
	 Мақала соңындағы әдебиеттер тізімінен кейін библиографиялық мәліметтер орыс 
және ағылшын тілінде (егер мақала қазақ тілінде жазылса), қазақ және ағылшын тілінде 
(егер мақала орыс тілінде жазылса), орыс және қазақ тілінде (егер мақала ағылшын тілінде 
жазылған болса) беріледі.
	 Авторлар туралы мәлімет: аты-жөні, ғылыми атағы, қызметі, жұмыс орны, жұмы-
сының мекенжайы, телефоны және e-mail – қазақ, орыс және ағылшын тілінде толтырылады.
	 6. Қолжазба мұқият тексерілген болуы қажет. Техникалық талаптарға сай келме-
ген қолжазбалар қайта өңдеуге қайтарылады. Қолжазбаның кейін қайтарылуы, оның жур-
налда басылуына жіберілуін білдірмейді. 
	 7. Электронды корректурамен жұмыс істеу. Ғылыми басылымдар бөліміне түскен 
мақалалар жабық (анонимді) тексеруге жіберіледі. Эксперттер ұсынылған мақалаға онын 
жариялау мүмкіндігі, жақсарту қажеттілігі немесе қабылданбауы туралы дәлелді қорытын-
дысын қамтитын жазбаша сын пікір береді.  Жарамсыз деп таныған мақала  қайтара қарас- 
тырылмайды. Мақаланы түзетуге ұсыныс берген жағдайда авторлар үш күн аралығында 
мақаланың корректурасын жіберу керек. Мақаланың түзетілген нұсқасы мен автордың ре-
цензентке жауабы редакцияға жіберіледі. Оң сын пікірлер алған мақалалар оларды талқы-
лау және басылымға бекіту үшін журналдын редакциялық алқасына ұсынылады. 
	 Журнал жиілігі: жылына 4 рет.
	 8. Төлемақы. Басылымға рұқсат етілген мақала авторларына келесі реквизиттер 
бойынша төлем жасау қажет (ЕҰУ қызметкерлері үшін - 4500 теңге; басқа ұйым қызмет-
керлеріне - 5500 теңге). 
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Provision on articles submitted to the journal “Bulletin of  L.N. Gumilyov Eurasian 
National University.  Journalism  Series”

	 1. Publication of carefully selected original scientific works in the field of journalism, 
publication of materials devoted to the scientific issues of the direction of historical, theoretical 
and applied research of journalism, public relations, journalism, publishing.
	 2. An author who wishes to publish a paper in the journal must submit the paper 
in one hard copy (printed version), signed by the author, to the scientific publication office 
(at the address: 010008, the Republic of Kazakhstan, Nur-Sultan, Satpayev St., 2. The L.N. 
Gumilyov Eurasian National University, Main Administrative Building, Office 402) and by e-mail 
vest_ journalism@enu.kz in Word format. At the same time, strict compliance between Word-
version and the hard copy is required. And also the authors need to submit a cover letter. 

	 Language of publications: Kazakh, Russian, English. 
	 3. Submission of papers to the scientific publication office means the authors’ consent 
to the right of the Publisher, the L.N. Gumilyov Eurasian National University, to publish papers 
in the journal and their re-publication in any foreign language. By submitting the text of the 
paper for publication in the journal, the author guarantees the correctness of all information 
about themselves, lack of plagiarism and other forms of unauthorized use in the article, proper 
formulation of all borrowings of text, tables, diagrams, and illustrations.
	 4. The recommended volume of the paper (including metadata and references): 
– for papers – between 8-16 pages;
– for reviews (of monographs, books), reviews on conferences – between 6-12 pages.
	 5. Text formatting requirements: 
–  Microsoft Word file format (docx); 
–  Times New Roman font; 
–  the size of the fields 2 * 2 * 2 * 2;
–  line spacing 1,
–  size 14;
–  text alignment in width; 
–  each paragraph beginning with the main line (indent 1 cm);
–  transliteration is carried out according to the Library of Congress (LC) system.
		  Structure of the article:
	 IRSTI  http://grnti.ru/  – first line, left
The content of the metadata about the author (see Рәсімдеу үлгісі / Paper template)
Initials and Surname of the author (s) – center alignment, italics
Full name of the affiliation, city, country (if the authors work in different organizations, you need 
to put the same icon next to the name of the author and the corresponding organization)
	 Author’s e-mail (s) – in brackets (italics) 
	 Paper title – center alignment (bold)
	 Abstract (100-200 words) must not contain formulas or repeat the content of the paper; 
it must not contain bibliographic references; it must reflect the summary of the paper, preserving 
the structure of the paper – introduction, methodology and research methods, research results, 
conclusion.
	 Key words (the phrase «Keywords» is bold) (5-8 words/word groups). Keywords must 
be extremely accurate to reflect the subject area of the study, include terms from the text of the 
paper and other important concepts that make it possible to facilitate and expand the possibilities 
of finding the paper by means of an information retrieval system).
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	 The main text of the paper must contain an introduction, setting goals and objectives, 
a review of works on the research topic, research methods, results / discussions conclusion / 
conclusions – line spacing – 1, «main line» indent – 1 cm, justified alignment.
Tables, figures must be placed after the mention. Each illustration must be followed by the 
inscription. Figures should be clear, clean, and unscanned. Only those formulas referenced in the 
text are subjected to numbering.
	 All abbreviations and shprtenings, with the exception of obviously well-known, must be 
decoded when first used in the text.
Information about the financial support of the work is indicated on the first page in the form of a 
footnote.
	 References. In the text, references are indicated in square brackets. References must be 
numbered strictly in the order of mention in the text. The first reference in the text to a reference 
must have the number [1, 153 p.], the second – [2, 185 p.], Etc. The reference to the book in the 
main text of the article should be accompanied by an indication of the pages used (for example, 
[1, 45 p.]). Links to unpublished works are not allowed. Undesirable references to unlicensed 
publications are not recommended (examples of the description of the list of references, descriptions 
of the list of references in English, see below in the sample article).
	 At the end of the paper, after the list of references, it is necessary to indicate bibliographic 
data in Russian and English (if the paper is in Kazakh), in Kazakh and English (if the paper is in 
Russian) and in Russian and Kazakh (if the paper is in English language).
	 Information about the authors: last name, first name, patronymic, scientific degree, 
position, affiliation, full business address, telephone, e-mail – in Kazakh, Russian and English.
	 6. The manuscript must be carefully verified. Non-compliant manuscripts will be 
returned for revision. Returning for revision does not mean that the manuscript has been accepted 
for publication.
	 7. Work with electronic proofreading. Papers submitted to the Department of Scientific 
Publications (editing office) are sent for anonymous review. Experts give a written review of the 
submitted paper with a reasoned conclusion about the possibility of its publication, the need to 
send for revision or (rejection) of the paper. Papers that have received a negative review are not 
accepted for reconsideration. Authors should, within three days, send the proofreading of the 
paper if it is decided to finalize the paper. Corrected versions of papers and the author’s response 
to the reviewer are sent to the editor. Papers with positive reviews are submitted to the editorial 
board of the journal for discussion and approval for publication.
	
	 Periodicity of the journal: 4 times a year. 
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8. Payment. Authors who have received a positive opinion on publication must pay to the following 
banking details (for ENU employees – 4,500 KZT, for outside organizations – 5,500 KZT):
		
			   Requisites:
					   
	 1) РГП на ПХВ «Евразийский национальный университет им. Л.Н. Гумилева»
		  БИН 010140003594
		  АО «Банк ЦентрКредит»
		  БИК Банка: KCJBKZKX
		  KZ978562203105747338
		  Кбе 16
		  Кнп 859 
 
	 2) РГП на ПХВ «Евразийский национальный университет им. Л.Н. Гумилева»
		  АО «Bank RBK»
		  БИК Банка: KINCKZKA
		  ИИК: KZ498210439858161073
		  Кбе 16
		  Кнп  859 
 
	 3) РГП на ПХВ «Евразийский национальный университет им. Л.Н. Гумилева»
		  АО «ForteBank»
		  БИК Банка: IRTYKZKA
		  ИИК: KZ599650000040502847
		  Кбе 16
		  Кнп  859 
 
	 4) РГП на ПХВ «Евразийский национальный университет им. Л.Н. Гумилева»
		  АО «НародныйБанкКазахстан»
		  БИК Банка: HSBKKZKX
		  ИИК: KZ946010111000382181
		  Кбе 16
		  Кнп 859 

		  «For the publication of the name of the author»
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Положение о рукописях, представляемых в журнал «Вестник  Евразийского  
национального  университета  имени  Л.Н. Гумилева.  Серия: Журналистика»

	 1. Цель журнала.  Публикация тщательно отобранных оригинальных научных 
работ в областях журналистики, связи с общественностью, публицистики, издательского 
дела.   
	 2. Автору, желающему опубликовать статью в журнале, необходимо представить 
рукопись в твердой копии (распечатанном варианте) в одном экземпляре, подписанном ав-
тором, в Отдел научных изданий (по адресу: 010008, Казахстан, г. Нур-Султан, ул. Сатпаева, 
2, Евразийский национальный университет им. Л.Н. Гумилева, учебно-административный 
корпус, каб. 402) и по e-mail vest_ journalism@enu.kz. При этом должно быть строго выдержа-
но соответствие между Word-файлом и твердой копией.  Также авторам необходимо пред-
ставить сопроводительное письмо.
	 Язык публикаций: казахский, русский, английский. 
	 3. Отправление статей в редакцию означает согласие авторов на право Издателя 
–  Евразийского национального университета им. Л.Н. Гумилева – публикации статей в 
журнале и переиздания их на любом иностранном языке. Представляя текст работы для 
публикации в журнале, автор гарантирует правильность всех сведений о себе, отсутствие 
плагиата и других форм неправомерного заимствования в рукописи, надлежащее оформле-
ние всех заимствований текста, таблиц, схем, иллюстраций.
	 4.  Рекомендованный объем (включая метаданные и список литературы): 
 –  для статей – от 8 до 16 страниц;
 –  для рецензий (на монографии, книги), отзывов о конференциях – от 6 до 12 страниц.
	 5. Требования к форматированию текста: 
–  формат файла Microsoft Word (docx); –  шрифт Times New Roman;   
–  размер полей 2*2*2*2;    –  междустрочный интервал 1;  –  кегль 14;
–  выравнивание текста по ширине; 
–  каждый абзац должен начинаться с красной строки (отступ 1 см);
–  транслитерация осуществляется по системе Library of Congress (LC).
		   Схема построения статьи:
	 ГРНТИ  http://grnti.ru/  –  первая строка, слева
	 Содержание метаданных об авторе (см. Рәсімдеу үлгісі  / Образец оформления 
статьи / Template)
	 Инициалы и фамилия автора(ов) –  выравнивание по центру (жирным) 
	 Полное наименование организации, город, страна (если авторы работают в раз-
ных организациях, необходимо поставить одинаковый значок около фамилии автора и со-
ответствующей организации) 
	 Е-mail автора(ов) – в скобках (начертание курсивом)
	 Название статьи – выравнивание по центру (начертание полужирным)
	 Аннотация (100-200 слов) не должна содержать формулы, по содержанию повто-
рять название статьи; не должна содержать библиографические ссылки; должна отражать 
краткое содержание статьи, сохраняя структуру статьи – введение, методологию и методи-
ку исследования, результаты исследования, заключение.
	 Ключевые слова (словосочетание «Ключевые слова» выделяется полужирным) 
(5-8 слов/словосочетаний). Ключевые слова должны предельно точно отражать предмет-
ную область исследования,  включать термины из текста статьи и другие важные понятия, 
позволяющие облегчить и расширить возможности нахождения статьи средствами инфор-
мационно-поисковой системы). 
	 Основной текст статьи должен содержать введение, постановку цели и задач, об-
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зор работ по теме исследования, методы исследования, результаты/обсуждение, заключе-
ние/выводы – межстрочный интервал – 1, отступ «красной строки» – 1 см, выравнивание 
по ширине.
	 Таблицы, рисунки необходимо располагать после упоминания. Каждой иллюстра-
ции должна следовать надпись. Рисунки должны быть четкими, чистыми, несканированны-
ми.  В статье нумеруются лишь те формулы, на которые по тексту есть ссылки.
	 Все аббревиатуры и сокращения, за исключением заведомо общеизвестных, долж-
ны быть расшифрованы при первом употреблении в тексте.
	 Сведения о финансовой поддержке работы указываются на первой странице в виде 
сноски.
	  Список литературы. В тексте ссылки обозначаются в квадратных скобках. Ссылки 
должны быть пронумерованы строго по порядку упоминания в тексте. Первая ссылка в тек-
сте на литературу должна иметь номер [1, 153 с.], вторая - [2, 185 с.] и т.д. Ссылка на кни-
гу в основном тексте статьи должна сопровождаться указанием использованных страниц 
(например, [1, 45 с.]). Ссылки на неопубликованные работы не допускаются. Нежелатель-
ны ссылки на нерецензируемые издания (примеры описания списка литературы, описания 
списка литературы на английском языке  см. ниже в образце оформления статьи).
	 В конце статьи, после списка литературы, необходимо указать библиографические 
данные на русском и английском языках (если статья оформлена на казахском языке), на 
казахском и английском языках (если статья оформлена на русском языке) и на русском и 
казахском языках (если статья оформлена на английском языке).
	 Сведения об авторах: фамилия, имя, отчество, научная степень, должность, место 
работы, служебный адрес, телефон, e-mail – на казахском, русском и английском языках. 
	 6. Рукопись должна быть тщательно выверена. Рукописи, не соответствующие 
техническим требованиям, будут возвращены на доработку. Возвращение на доработку не 
означает, что рукопись принята к опубликованию. 
	 7. Работа с электронной корректурой. Статьи, поступившие в Отдел научных из-
даний (редакция), отправляются на анонимное рецензирование. Эксперты дают письмен-
ную рецензию на представленную статью с мотивированным заключением о возможности 
ее опубликования, необходимости направить на доработку или (отклонении) статьи.  Ста-
тьи, получившие отрицательную рецензию, к повторному рассмотрению не принимаются. 
Авторам в течение трех дней необходимо отправить корректуру статьи в случае принятия 
решения о доработке статьи. Исправленные варианты статей и ответ автора рецензенту 
присылаются в редакцию. Статьи, имеющие положительные рецензии, представляются 
редколлегии журнала для обсуждения и утверждения для публикации. 
	 Периодичность журнала: 4 раза в год. 
	 8. Оплата. Авторам, получившим положительное заключение к опубликованию, не-
обходимо произвести оплату по следующим реквизитам (для сотрудников ЕНУ – 4.500 тенге, 
для сторонних организаций – 5.500 тенге): 

	 Реквизиты: 	

1) РГП на ПХВ «Евразийский национальный университет им. Л.Н. Гумилева»
		  БИН 010140003594
		  АО «Банк ЦентрКредит»
		  БИК Банка: KCJBKZKX
		  KZ978562203105747338
		  Кбе 16
		  Кнп 859 
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 	 2) РГП на ПХВ «Евразийский национальный университет им. Л.Н. Гумилева»
		  АО «Bank RBK»
		  БИК Банка: KINCKZKA
		  ИИК: KZ498210439858161073
		  Кбе 16
		  Кнп  859 
 
	 3) РГП на ПХВ «Евразийский национальный университет им. Л.Н. Гумилева»
		  АО «ForteBank»
		  БИК Банка: IRTYKZKA
		  ИИК: KZ599650000040502847
		  Кбе 16
		  Кнп  859 
 
	 4) РГП на ПХВ «Евразийский национальный университет им. Л.Н. Гумилева»
		  АО «НародныйБанкКазахстан»
		  БИК Банка: HSBKKZKX
		  ИИК: KZ946010111000382181
		  Кбе 16
		  Кнп 859 

		  «За публикацию  ФИО автора»
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