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Abstract. The digital transformation of the communications industry is
accompanied by the rapid adoption of artificial intelligence technologies, which
is reshaping the scope and content of professional activities in advertising,
public relations, marketing, and branding. The relevance of this study stems
from the growing gap between the pace of Al adoption in professional practice
and the rate at which educational programs are adapting to these changes. The
aim of the study is to identify the directions of transformation of professional
competencies among communication specialists and to develop approaches
to integrating Al into educational programs. The methodological framework
comprises scenario analysis, the systematization of Al tools according to the
stages of the communication process, an analysis of academic publications
and educational practices, as well as a comparative analysis of professional
requirements. A three-dimensional theoretical and conceptual model of
professional competence has been developed, integrating technological,
analytical-strategic, and creative-ethical competencies. The study demonstrates
that the resilience of professional training depends on a specialist’s ability to
interact effectively with Al and critically evaluate its outputs. An educational
framework is proposed to ensure the systematic development of Al literacy,
applied, analytical, strategic, and ethical competencies. The practical significance
of the study lies in the potential application of the proposed model to the design
and updating of educational programs in the field of communications.
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Adaptation of Educational Programs in Media Communications under Al Transformation

Introduction

In recent years, artificial intelligence has moved from the category of emerging digital
technologies to become a major driver of structural transformation in professional activity.
These changes are particularly evident in the communication industry, where a substantial
share of professional workflows involves processing large volumes of information, generating
textual and visual content, audience segmentation, consumer behaviour forecasting, media
planning, and evaluating the effectiveness of communication campaigns.

For specialists in advertising, public relations, marketing, and branding, this transformation
involves not only changes in the range of tools they use but also a shift in the very logic of
professional practice: the digital environment is reshaping professional self-presentation,
identity formation, and interaction with audiences. Al can automate individual operations,
generate alternative communication solutions, identify patterns in data, and perform part of
the analytical work. At the same time, the quality of the final communication decision continues
to depend on the specialist’s ability to interpret results, consider context, assess risks, and make
strategic decisions.

The problem is that the adoption of Al in the professional environment is progressing
faster than the transformation of educational programmes. A study based on an analysis of
270 publications from 2020-2024 shows that Russian academic and pedagogical literature
is already actively addressing the use of generative Al in higher education; however, research
often focuses on specific disciplines, individual educational practices, or particular use cases of
the technology.

Thus, a contradiction arises between the need for systematic development of Al competencies
and the predominantly fragmented approach to their formation. Mastering individual Al
services does not, in itself, prepare specialists to work in an environment where Al is becoming
a permanent participant in professional processes.

A particularly important question is which competencies can retain their value as specific
technologies evolve. Text and image generation services, analytical platforms, and machine
learning models are developing rapidly. Consequently, structuring an educational programme
around a specific technological stack may result in learning outcomes becoming obsolete
relatively quickly.

Accordingly, the research question is formulated as follows: What model of professional
competencies should be developed within educational programmes for communication
specialists to ensure effective professional performance under conditions of large-scale Al
adoption?

The research hypothesis is that the effectiveness of training communication specialists
in the context of Al-driven transformation depends not on the number of digital tools they
have mastered, but on their ability to integrate technological, analytical, creative, and ethical
competencies into a unified human-Al interaction process.

The object of the study is the professional training of communication specialists under
conditions of digital transformation.

The subject of the study comprises professional competencies and educational mechanisms
for developing them through the integration of artificial intelligence technologies.

The aim of the study is to identify the key directions for transforming the professional
competencies of communication specialists and to develop a conceptual approach to adapting
educational programmes in response to advances in artificial intelligence technologies.
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To achieve this aim, the following objectives were set:

1. to identify the main changes in the professional activities of communication specialists
driven by Al;

2. to systematize the approaches of Russian and international researchers to the
development of Al competencies;

3. toidentify competencies thatremain relevant under different technological development
scenarios;

4. to determine the key areas for integrating Al into educational programmes;

5. to develop a professional competency model for the training of communication
specialists.

The scientific novelty of the study lies in the theoretical and methodological substantiation
of a shift from instrumental digital literacy towards an integrated model of professional
competence, in which Al is viewed not as an independent object of learning, but as an integral
element of professional process-based interaction.

The practical significance of the study lies in the potential application of its findings to the
design and continuous updating of educational programmes in advertising, public relations,
marketing, branding, and digital communication.

Literature review

The contemporary scholarly debate on the use of Al in education is developing along
several interrelated lines of inquiry, including the potential of generative Al, the structure of
Al competencies, changes in the roles of teachers and learners, ethical and legal risks, and the
impact of Al on the content of professional training.

A systematic review by S. Wang and co-authors (Wang et al., 2024), covering research on
artificial intelligence in education, demonstrates the multidimensional nature of the current
scholarly debate. Al is considered simultaneously as a tool for supporting learning, a means of
personalization and data-driven analysis, and a factor transforming educational practices and
the roles of participants in the educational process.

One of the most comprehensive Russian studies is the work by E. A. Koshkina and co-authors
(Koshkina et al., 2025), which provides an analytical review of 270 Russian publications on
generative Alin higher education. The authors demonstrate that the Russian research landscape
is increasingly focused on personalized learning, assessment of learning outcomes, educational
content design, and the organizational conditions required for the implementation of generative
models. At the same time, there remains a need for a systematic approach to ensuring safe and
pedagogically grounded interaction with Al

The empirical dimension of students’ use of generative Al is examined in the study by Ya. I.
Kuzminov, E. V. Kruchinskaya, I. A. Gruzdev, and A. A. Naumov (Kuzminov et al., 2025), which
explores differences in the patterns and intensity of students’ use of generative models for
educational purposes. The findings indicate that students’ use of Al is a heterogeneous practice
shaped by the nature of the learning task and the learners’ level of preparedness to work with
the technology.

A significant contribution to the development of the competency-based approach has been
made by P. V.Sysoev (Sysoev, 2025a). The author conceptualizes Al competence among educators
as a multidimensional construct encompassing motivational and goal-oriented, regulatory and
legal, information security, and ethical components, as well as prompt engineering, output
verification, and continuous professional development. The empirical component of the study
is based on a survey of 219 faculty members from 17 Russian universities.
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Thisapproachisparticularly relevantto the present study, asitdemonstrates the limitations of
viewing Al competence as merely a set of technical skills. In an educational context, competence
also entails the ability to evaluate Al-generated outputs, comply with regulatory requirements,
understand associated risks, and manage interaction with Al technologies.

A similar conclusion is reached by 0. V. Samarina and A. S. Shevchenko (Samarina &
Shevchenko, 2025), whose study focuses on the development of Al competencies within students’
professional training. The authors emphasize the combination of theoretical knowledge and
practical skills and highlight the importance of introducing Al into the educational process at
an early stage. The study draws on materials from 2022-2024 and survey data collected among
students at Yugra State University.

Thus, the Russian literature is gradually shifting from the question of whether Al should
be used in education to the more complex issue of how to develop the capacity for effective
professional interaction with Al.

Of particular interest is research that directly connects Al with marketing communications.
In a study by M. E. Menzhevitsky (Menzhevitsky, 2025), an Al-Driven Competency Model
(ADCM) was proposed and empirically tested to support the development of sustainable
digital competencies in marketing communications. The author emphasizes the need to train
specialists who are capable not only of applying Al tools but also of critically evaluating their
outputs.

This perspective is particularly important for the present study: professional competence
should be defined not by the ability to obtain an output from a neural network, but by the ability
to formulate a task, evaluate the result, identify its limitations, and make an informed decision
on whether and how it should be used.

The study by A. A.Izmaylova, A. V.Soldatova, and A. G. Budrin (Izmaylova et al., 2025) examines
the application of Al in digital marketing. The authors systematize practical use cases of Al-
based technologies while emphasizing the need for qualified human oversight of Al-generated
results.

Taken together, the reviewed studies reveal three major trends. First, Al competence is
becoming increasingly multidimensional, encompassing technological, cognitive, ethical, and
organizational components. Second, the focus is shifting from the individual use of digital
tools towards collaborative human-Al workflows. Third, educational systems are increasingly
required to develop not merely proficiency in specific platforms, but the capacity for continuous
learning and adaptation to rapidly evolving technologies.

At the same time, insufficient attention has been paid to identifying which specific
competencies of communication specialists can be regarded as resilient across different
trajectories of technological development. This research gap provides the basis for the present
study.

Methods

The study is analytical and conceptual in nature and adopts an interdisciplinary approach
that integrates findings from research on higher education, artificial intelligence, digital
communication, and marketing communication. The methodological framework combines
thematic analysis of academic publications, comparative analysis of professional requirements,
scenario analysis of technological development, and conceptual modelling of professional
competencies.
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The sourcebase comprisesacademicpublications from 2023-2026 addressing the application
of artificial intelligence in higher education, the development of Al competencies, the use of
Al in marketing and digital communication, and transformations in the professional activities
of communication specialists. In addition, UNESCO and OECD documents, as well as industry
reports, were examined to capture current trends in Al development and evolving requirements
for professional training. Sources were selected according to three criteria: thematic relevance
to the research objectives, scholarly or institutional verifiability, and substantive applicability to
the identification of competencies and educational practices.

The research procedure consisted of four consecutive stages.

First stage - analysis of the transformation of professional activities. At this stage, the
main types of professional activities performed by communication specialists were identified
in which the use of Al is already having, or has the potential to have, a substantial impact.
The analysis covered audience and market analytics, media planning, textual and visual
content generation, communication personalization, performance evaluation, branding, and
the automation of routine tasks. These processes were considered as successive elements of
the professional communication cycle: analytics - planning - implementation - performance
evaluation.

Second stage - scenario analysis. To assess theresilience of professional competencies, three
qualitative Al development scenarios were developed, differing in the depth of technological
integration and the conditions governing technology diffusion:

accelerated transformation - rapid advances in generative and agentic Al, an expansion in the
range of automatable operations, and deeper integration of Al into professional and business
processes;

moderate development - gradual technology scaling, continued reliance on pilot projects,
and the coexistence of conventional and Al-enabled processes;

constrained development - slower technology diffusion driven by economic, regulatory, and
geopolitical factors.

The scenarios were used as an analytical framework for determining which competencies
retain their functional relevance under different conditions of technological development. No
quantitative probabilities were assigned to the scenarios, as the study does not seek to construct
a probabilistic forecasting model.

Third stage - systematization and typologization of competencies. Based on the thematic
analysis of academic publications and a comparison of identified professional requirements,
competencies were grouped according to the type of function performed by the specialist. Three
interrelated domains were identified: technological, analytical-strategic, and creative-ethical.

The technological domain encompasses Al literacy, the use of generative models, prompt
engineering, process automation, and data handling. The analytical-strategic domain includes
critical thinking, interpretation of Al outputs, analytical skills, experimentation, hypothesis
formulation and testing, and strategic decision-making. The creative-ethical domain combines
creativity, contextual thinking, communication strategy, ethical and legal evaluation of decisions,
and responsibility for professional outcomes.

The resilience of the identified competencies to changes in specific technologies was assessed
separately. Scenario-resilient competencies were defined as competencies that retain their
professional relevance despite changes in the tools employed, the degree of automation, and
the conditions governing access to Al technologies.
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Fourth stage - development of a conceptual educational model. At the final stage, the
results of the analysis of professional activities, technological development scenarios, and
competency typology were integrated into a conceptual model for training communication
specialists. On this basis, key directions for transforming educational programmes were
identified, and a training architecture was developed to support the progressive development
of Al literacy, applied, analytical, strategic, and ethical competencies.

Thus, the research follows a sequential logic: transformation of professional activities -
technological development scenarios - competency typologization - identification of a scenario-
resilient competency core - design of an educational model. This procedure makes it possible
to link changes in the professional environment to specific requirements for educational
programme content and to substantiate the proposed professional competency model.

Findings/Discussion

Transformation of the Professional Role of Communication Specialists

The first finding of the study is that Al is changing not only individual work tasks but also
the boundaries of the professional role itself (Izmaylova et al., 2025; Gerasimenko et al., 2024;,
informatsionnykh tekhnologiyakh i o zashchite informatsii, 2006).

In the traditional model, a specialist independently performs a sequence of operations:
gathering information, analysing the audience, formulating hypotheses, developing content,
implementing a communication campaign, and evaluating its outcomes.

In an Al-enabled model, some of these functions can be delegated to algorithmic systems.
This does not, however, imply the automatic replacement of the specialist. Rather, greater
importance is being placed on defining tasks, establishing quality criteria, verifying outputs,
interpreting data, and making strategic decisions.

Consequently, the source of professional value is shifting from the production of individual
communication products towards the management of the processes through which such
products are developed, fundamentally changing the requirements for graduates of
communication programmes. The transformation of the professional role is reflected not only
in the expansion of the technological toolkit but also in changing forms of professional identity
and self-presentation in the digital environment (Gavra & Yanshin, 2026).

A critical capability in communication practice is the ability to operate under conditions of
uncertainty and changing circumstances. Research on crisis communication shows that, when
potential harm is uncertain and delayed, communication strategies must adapt to the evolving
context and nature of the risks (Gavra & Akimovich, 2022). Under conditions of technological
transformation, the same logic can be applied to professional competencies: a specialist’s
resilience depends not on adherence to a particular tool, but on the ability to adapt their
approach to solving professional tasks.

Technological Development Scenarios and Resilient Competencies

Comparison of the three scenarios makes it possible to identify competencies that retain their
relevance regardless of the trajectory of technological development (Table 1). The scenarios
were constructed along two dimensions: the depth of Al integration into professional processes
and the availability and scalability of the relevant technologies.
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Table 1. Al Development Scenarios and Competency Requirements

Scenario Key Characteristics Priority Competencies
Accelerated transformation Large-scale adoption of Al workflow design, Al systems
generative and agentic Al management, ethics, strategic
management
Moderate development Coexistence of pilot and Integration of Al into existing
traditional solutions processes, analytics, change
management
Constrained development Limited access to technologies | Adaptability, work with local
and localization of solutions Al tools, critical thinking,
technological self-reliance

Source: compiled by the authors based on the data and findings reported in [OECD, 2026;
Singla et al., 2025; The Impact of Al on Digital Advertising Report, 2025]

The analysis shows that specific technological skills have limited resilience. A tool that
is relevant today may be replaced by another platform within a relatively short period. By
contrast, critical thinking, the capacity for continuous learning, interdisciplinary collaboration,
and ethical judgement remain relevant across all scenarios. These competencies are therefore
defined as scenario-resilient competencies.

A scenario-resilient professional competency is defined as a competency that retains its
functional relevance despite changes in technology availability, the degree of automation, and
the organizational model of human-Al interaction.

Three-Domain Model of Professional Competence

Based on the analysis, the following model of professional competencies for communication
specialists is proposed (Table 2). It should be noted that the domains of the model are
distinguished not by the type of tool used, but by the nature of the professional decision:
technological action - analytical interpretation - responsible communication decision.

Table 2. Three-Domain Model of Professional Competencies for Communication Specialists

Domain Core Competencies Learning Outcome

Technological Al tools, LLMs, prompt Ability to select and effectively
engineering, process apply Al tools
automation, basic data science

Analytical-

Strategic Critical thinking, Ability to evaluate and
analytics, experimentation, effectively use Al-generated
interpretation of Al outputs, results
project management

Creative-Ethical Creativity, communication Ability to make context-
strategy, ethics, legal sensitive and responsible
awareness, professional decisions
responsibility

Source: compiled by the authors based on the data and findings reported in (Sysoev, 2025a;
Sysoev, 2025b; Menzhevitsky, 2025; Masalimova et al., 2026)
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A key finding of the study is the interdependence of these three domains. Technological
competence without analytical competence may reduce the quality of professional decisions:
a specialist may be able to use a generative model effectively but lack the ability to assess the
validity and relevance of its output.

Conversely, analytical competence without sufficient technological proficiency limits the
specialist’s ability to fully exploit contemporary Al-based tools and systems.

Finally,the combination oftechnological and analytical skills withoutan ethical dimension may
result in decisions that are technologically effective but unacceptable from legal, reputational,
or broader societal perspectives.

Thus, based on a synthesis of the approaches reviewed, the authors propose a model that
treats professional competence not as a sum of independent skills, but as an integrated system
of three interrelated domains (Fig. 1).
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Figure 1. A Model of Scenario-Resilient Professional Competence for Communication
Specialists in the Context of Human-Al Interaction

Source: compiled by the authors based on the data and findings reported in (Sysoev, 2025a;
Menzhevitsky, 2025; Masalimova et al., 2026)

The proposed model differs from instrumental approaches to developing Al competencies
(Sysoev, 2025a; Menzhevitsky, 2025; Miao & Cukurova, 2024; UNESCO, 2024; Masalimova et
al,, 2026; Kopylova & Grinshkun, 2025) in that it conceptualizes professional competence as an
integrated system in which technological skills constitute a necessary but insufficient condition
for effective performance. The central outcome of competency development is the ability of the
specialist to organize and manage a symbiotic human-AI interaction process, while retaining
for the human the functions of goal setting, contextual interpretation, ethical evaluation, and
final decision-making.
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The findings are consistent with recent Russian research on Al competencies. In particular,
the competency framework proposed by P. V. Sysoev (Sysoev, 2025a) encompasses not only
prompt engineering but also ethical, regulatory and legal, information security, and continuing
professional development components.

This leads to a broader conclusion: Al education should not be built around a fixed set of
software products.

This conclusion is particularly important for communication programmes. If an educational
programme focuses exclusively on teaching students to work with a particular image-generation
tool or a specific language model, the resulting learning outcomes may quickly become obsolete
as the technological landscape evolves.

Therefore, the unit of learning should be not a particular tool, but a professional task. For
example, students may be assigned the task of developing a brand communication concept,
requiring them to independently determine:
what data need to be collected;
which Al tools are most appropriate for the task;
how the prompt should be formulated;
how the Al-generated output should be verified;
which elements require further refinement by the student;
how potential risks should be assessed;
how the final solution should be presented to the client.

This approach more accurately reflects real-world professional practice than a series of
exercises focused on individual Al services.

A second significant finding of the study is the substantiation of a shift from the model in
which “the human uses a tool” towards a model in which “the human manages a joint
intellectual process”.

Withinthe proposed model, Al performs functionsrelated to generation, patternidentification,
data processing, and the production of alternatives. The human retains responsibility for setting
objectives, defining quality criteria, interpreting and contextualizing results, conducting ethical
assessment, making strategic choices, and assuming responsibility for the final decision.

Therefore, Al does not eliminate the human role; rather, it transforms its content. This
conclusion is consistent with research by Russian scholars on the development of digital
competencies in marketing communications, which emphasizes the specialist’s ability to
critically analyse Al-generated outputs (Izmaylova et al., 2025; Menzhevitsky, 2025).

In the educational process, this implies a shift towards human-in-the-loop (HITL)
assignments. Students should not merely submit an output generated by a neural network,
but demonstrate the entire decision-making process: task formulation - prompt - Al output
- identification of limitations - student-led refinement - final decision - rationale. Such an
approach simultaneously develops technological, analytical, and communication skills (Sysoev
& Filatov, 2024; Ananin et al., 2025).

Another important direction of transformation is the shift from predominantly subjective
decision-making towards a data-driven approach.

For communication specialists, this is particularly relevant to branding, media planning,
and campaign performance evaluation (Gerasimenko et al., 2024; Karmalova & Shilina, 2024;
Karmalova & Shilina, 2025; Singla et al., 2025; The Impact of Al on Digital Advertising Report,
2025). Al enables the rapid processing of large volumes of data; however, the availability of data
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does not in itself guarantee the validity of the resulting conclusions. Educational programmes
should therefore incorporate statistical analysis, experimental design, causal analysis, marketing
analytics, interpretation of machine-learning results, and data-quality assessment.

This issue is particularly important in the context of personalized communication content,
which can increase the relevance of messages for target audiences while simultaneously creating
the potential for communication distortions in strategic public relations (Bombin, 2026).

The integration of Al into communication practices creates a range of ethical challenges.
These include algorithmic bias, hyper-personalization, automated user profiling, the use of
synthetic content, intellectual property concerns, and the transparency of algorithmic decision-
making (Miao & Holmes, 2023; O personal'nykh dannykh, 2006; O reklame, 2006; Ob informatsii,
informatsionnykh tekhnologiyakh i o zashchite informatsii, 2006).

In the Russian educational context, these issues are further shaped by legal requirements
concerning personal data and advertising (O personal'nykh dannykh, 2006; O reklame, 2006;
Ob informatsii, informatsionnykh tekhnologiyakh i o zashchite informatsii, 2006). Therefore, Al
ethics should not be confined to a separate academic course. Instead, it should be embedded
across practical learning activities. For example, when developing a targeted communication
campaign, students should simultaneously assess the lawfulness of data processing, the
validity of audience segmentation, the potential for discriminatory effects, the transparency of
algorithmic use, and the permissibility of synthetic content. Such an approach transforms Al
ethics from a declarative principle into an operational professional competency.

The findings make it possible to identify five key directions for adapting educational
programmes. The first involves moving beyond a rigid separation between humanities-oriented
and technological training. Communication programmes should incorporate foundational
knowledge of data analytics, machine learning, generative Al, and automation. This does not
imply training students to become software developers; rather, the objective is to develop the
technological literacy required of domain specialists working in communication.

The second direction involves shifting from passive knowledge acquisition to project-
based learning. Students should address authentic communication tasks, including brand
analysis, positioning development, content creation, audience analysis, testing communication
hypotheses, and campaign performance evaluation. In this context, Al should function as an
integral part of the professional workflow rather than merely as an object of demonstration.
The heterogeneity of students’ educational use of generative Al was identified by Ya. . Kuzminov
and co-authors (Kuzminov et al., 2025) indicates that access to the technology alone does not
ensure the development of an effective and productive model of its use.

The third direction focuses on developing students’ skills for interacting with Al. Learning
activities should simulate situations in which Al generates several possible solutions, while
students are required to select, refine, or reject them (Menzhevitsky, 2025; Ananin et al., 2025;
Miao & Holmes, 2023; Sysoev & Filatov, 2024). Particular attention should be paid to analysing
errors in generative models, including factual inaccuracies, logical inconsistencies, stereotyping,
and inappropriate interpretation of context.

The fourth direction focuses on developing the ability to make data-driven decisions.
Students should work not only with ready-made analytical reports but also with primary data,
formulate hypotheses, select relevant indicators, and interpret the results (Brodersen et al,,
2015; Gerasimenko et al., 2024; Tinkoff et al., 2025).

The fifth direction involves integrating ethical and legal considerations across all Al-related
courses. This approach is consistent with the growing recognition of Al competence as a
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multidimensional construct encompassing ethics, security, regulatory compliance, and the
ability to oversee and critically evaluate Al-generated outputs. Based on the findings of the

study, the following educational framework is proposed (Table 3).

Table 3. Architecture for Developing Professional Competencies of Communication Specialists

in the Context of Al Integration

Level Content Example Learning Outcome
Foundational Al literacy, Al limitations, The student understands
prompt engineering the principles underlying
generative Al models
Applied Al in marketing, public The student selects an
relations, advertising, and appropriate Al tool for a
branding specific professional task
Analytical Data science, analytics, The student interprets Al-
experimentation generated results and tests
hypotheses
Strategic Al project management, The student designs an Al-
integration into business enabled automation process
processes
Ethical Law, ethics, responsibility, The student assesses the risks
information security associated with Al deployment
Integrative Interdisciplinary project The student implements the
complete cycle: task — AI —
verification — decision

Source: compiled by the authors

This architecture helps avoid two extremes. The first is the excessive technologization of
humanities-oriented education, whereby students acquire a set of technical skills while losing
connection with the substantive content of the communication profession. The second is
superficial digitalization, in which Al is merely added to existing courses without corresponding
changes to their content and teaching methods. The optimal approach is therefore a third one:
integrating Al into the professional context.

Limitations of the Study

The study has several limitations. First, the Al technology landscape is evolving faster
than educational standards and academic publications can be updated. Therefore, specific
recommendations concerning individual tools require regular revision.

Second, the study is analytical and conceptual in nature. The proposed competency model
requires further empirical validation using samples of students and graduates from relevant
educational programmes.

Third, the analysis is predominantly focused on the Russian context. This reflects the specific
characteristics of the local regulatory environment, the availability of Al technologies, and the
structure of the Russian communication market.

Fourth, the study does not provide a quantitative assessment of the relationship between
individual competencies and graduates’ career outcomes. Addressing this issue represents a
promising direction for further research.
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Conclusion

The study demonstrates that an integrated three-domain model of professional competence
is the most appropriate framework for preparing communication specialists. It combines
technological, analytical-strategic, and creative-ethical competencies and is based on scenario-
resilienthuman-Alinteraction. The findings also show thatintegrating Al into the communication
industry requires changes not only to the content of individual courses but also to the overall
architecture of professional training.

The main result of the study is the conceptual substantiation of the transition from an
instrumental model of Al competence to an integrated model of professional competence.

Within the proposed framework, the professional training of communication specialists
should encompass three interrelated domains: technological, analytical-strategic, and creative-
ethical. The technological domain enables specialists to work effectively with contemporary
Al tools. The analytical-strategic domain enables them to evaluate Al-generated outputs and
incorporate them into decision-making processes. The creative-ethical domain supports
contextualized communication decisions, preservation of human responsibility, and compliance
with regulatory requirements.

The study further demonstrates that the competencies most resilient to changes in the
technological environment are not specific technical skills, but rather critical thinking,
adaptability, interdisciplinary collaboration, and ethical judgement.

In this context, a key objective of the educational programme is to develop students’ ability
to work within a symbiotic human-Al interaction process. In this model, Al performs functions
related to information generation, analysis, and processing, while the human defines objectives,
evaluates quality, interprets results, and makes the final decision.

Thus, the research hypothesis is supported: professional readiness for working in an Al-
driven environment depends not on the number of tools mastered, but on the ability to integrate
technologies into professional workflows through critical, analytical, and ethically responsible
thinking.

From a practical perspective, this requires a shift towards modular educational programmes,
project-based learning, interdisciplinary teams, Al laboratories, portfolios of practical projects,
and the systematic integration of ethical considerations across the curriculum.

Promising directions for further research include empirical validation of the proposed model,
development of instruments for assessing students’ Al competencies, examination of the career
trajectories of graduates with different competency profiles, and evaluation of the effectiveness
of different human-centred learning models.
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E.I0. Kapmanoga’, A.I0. Bom6un*>3
I Canxkm-Ilemep6ypz memaekemmik 31ekmpomexHuKabikK yHusepcumemi «/I3TH» B.H.
YnvsHos (/lenun) amuindarsl, Cankm-Ilemep6ype, Peceti edepayusicol
2 Memaekemmik Peceli mysetii, Cankm-Ilemep6ype, Pecell ®edepayusicol
3 ¥Yammuoik 3epmmey yHusepcumemi «)Korapel skoHoMuka mekmeb6i», Cankm-Ilemep6ype,
Peceli ®edepayusicol

MeauakoMMyHUKaLUsl Ca/IaCbIHAAFbI 0iJ1iM Gepy 6araapJsiaMasiapbiHbiH, KU TpaHc-
dopmanuscel KargaiibiHa 6edimaesyi

AnaaTna. MejakOMMyHHUKaL U UHAYCTPUSCHIHBIH, U PJBIK TpaHCHOpMaLUACHI XKacaH-
Zbl MHTEJIJIEKT TeXHOJIOTUAJIapbIHbIH, KeJieJl TapaJybIMeH KaTap Kypil, )kapHaMa, KOFaMMeH
©alJlaHbIC, MADKETHUHT KoHe OpeHJUHI casajJapblHJaFbl MaMaH/ap/AblH KoCiOM KbI3MeTiHIiH,
Ma3MYHbIH ©3repTyAe. 3epTTeY/iH 63eKTiJiri »kacaHJbl MHTEJJIEKTIHI Ko9cibu mpakKTHKara
eHri3y KapKbIHbl MeH 0isliM 6epy 6afAapJsiaMaliapblH O6eiliM/iey KblIJaM/bIFbl apacblHAAFbI
aJIlIAKTBIKIIeH 6alIaHbICThL. 3epTTeY/iH MaKcaTbl KOMMyHHUKalLMAIap caJacblHaFbl MaMaH-
Jlap/iblH, KaCiOM Ky3blpeTTepiH TpaHchopManusaaay 6aFrbITTapblH alKbIH/AY *KoHe KaCaH/bl
VMHTEJJIEKTIHI OiliM Gepy Garjap/iamMasiapblHa MHTerpauussay TaciiAepiH a3ipsey 60Jbl
Tabbl1a/ibl. 3epTTEYAiH 9AiCHaMasbIK HETri3iH ClieHapUMJiK Taajaay, »KacaHJbl WHTEJJIEKT
Kypa/japblH KOMMYHUKaLUAJIBIK, IPOLECTIH Ke3eHJepi 60UbIHIIA KyHeJsiey, FbIJIbIMU KapHU-
sgJIaHbIM/Iap MeH 6isiM 6epy TaxipubesiepiH TaJjjay, COHJaM-aK KoCiOHU KbI3METKe KOMblia-
TBIH TaJIalTapJbl CaJbICTBIpMaJbl Tajjay Kypazbl. TeXHOJOTUAJIBIK, aHAJIUTUKAJIBIK-CTpa-
TErUsJbIK )KoHEe KPeaTUBTIK-3TUKAJBIK Ky3bIpeTTepAi OipiKTipeTiH Kacibu KY3bIPETTiJiKTIH
YIIKOHTYPJbl MoAeJi a3ipaeHAi. Kaciou Jasp/ablKThlH, TYPaKThLIbIFbI MAMaHHBIH, KacaH/bl
VHTEeJIJIEKTIMEH THIM/li ©3apa dpeKeTTeCyiHe xKoHe OHbIH HOTHXKeJIePiH CbIHU TYPFbliaH Oara-
JIall aJlyblHa 6alJIaHbICThI eKeHi KepceTingi. 2KacaHApl UHTeJIJIEKT cayaTThIJIbIFbIH, KOJIIaH-
©aJ/1bl, aHaJIMTUKAJIbIK, CTPATETUSAJIBIK XoHe 3THUKAJbIK Ky3blpeTTep/i Ke3eH-Ke3eHiMeH Ka-
JIBIITACTBIPYA bl KAMTaMachl3 eTeTiH 0i/1iM 6epy AaspJ/bIFbIHbIH apXUTEKTYpPachl YCbIHbIJI/BL.
3epTTey/iH NPaKTHUKAJbIK MaHbI3bl/IbIFbl YChIHBIIIFAH MOJeJ/bJiI KOMMYHUKaLUAIAp caJla-
CbIH/AFbI 6i7iM 6epy 6afFaapJiaMasiapblH K00asay KoHe KaHapTy 0apbIChbIHAA KOJIIaHY MYM-
KiHJZiriMeH avKbIHJa/1a/bl.

TyuiHn ce3pep: kacaHabl uHTesneKT, KU KysbipeTTepi, nudp/blK KOMMYHHUKaLUsAAP,
6in1iM 6epy 6aFgap/iaMasiapbl, MAPKETUHI TIK KOMMYHUKalLUsJIap, KaCiOH Ky3bIpeTTep, «afaM—
KN» cumb6uHO03BbI.

E.lI0.KapmasioBa!, A.I0.bom6un**3

T Cankm-Ilemep6ypackutl 2ocydapcmeeHHblll 31ekmpomexHuyeckull yHusepcumem «/13TH»
um. B.H. Ynvsnosa (/lenuna), Cankm-Ilemep6ype, Poccutickasa @edepayus
? [ocydapcmeeHHblil Pycckuli my3etl, Cankm-Ilemep6ype, Poccutickas edepayus
* HUY BIII3, Caukm-Ilemep6ype, Poccuiickas ®edepayus

ApanTanusa o6pa3oBaTe/IbHBIX IPOrpaMm B cpepe MeJMaAKOMMYHUKALUNA B YCIOBUSAX
HHU-TpaHcdopmanuu

AnHoTauma. [{ludpoBas TpaHchopMal sl KOMMYHUKALLMOHHON MHAYCTPUM CONPOBOXK/A-

eTCsl GbICTPBIM PACIpPOCTPaHEHUEM TEXHOJIOTMH UCKYCCTBEHHOTO UHTEJ/IJIEKTA, YTO U3MEHSIeT
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coZiep>kaHre nNpodeccCHOHaJbHOU AeATeJbHOCTH CIeUaJUCTOB B 00/1aCTH peKJiaMbl, CBSA3el
C 06L1eCTBEHHOCTbIO, MAPKETUHIA U OpeHIUHIra. AKTYaJIbHOCTb UCCJIe[J0BaHUS 00yCI0BIEHA
HECOOTBETCTBUEM MeX/y TeMIlaMu BHeZpeHus MU B mpodeccroHaibHYI0 TPAKTUKY U CKOPO-
CTbIO a/lanTallii 06pa3oBaTeibHbIX IporpaMM. Llesib vccie0BaHUSA 3aK/II04aeTCs B onpeje-
JIEHUU HanpaBJieHUH TpaHcpopMaLuu npodeccuoHalbHbIX KOMIIETEHLIUM ClIEeLUaIMCTOB 10
KOMMYHHUKaIlMAM M pa3paboTKe NOAX0J0B K UHTerpauuu MU B o6pa3oBaTesibHble TPOTrpaM-
Mbl. MeTO0/10/I0rMYeCKy0 OCHOBY COCTAaBUJIM CLieHapHbIM aHaiu3, cucteMaTtusanusa UHU-uH-
CTPYMEHTOB 110 3TallaM KOMMYHUKALMOHHOI'0 MPOLLeCca, aHa/Iu3 Hay4YHbIX NyOJIUKaLMi U 06-
pa3oBaTeJibHbIX IPAKTHUK, a TaKKe CPaBHUTE/IbHbIA aHa/IU3 TPeOboBaHUM NpodeccuoHaIbHON
JlesiTeJIbHOCTU. PaspaboTaHa TpEXKOHTYpHas MoJesib NpodecCuOHaJIbHOM KOMIIETEHTHOCTH,
00beAUHAOLAs TEXHOJIOTHUYeCKHe, aHAJUTUKO-CTpaTernyeckue M KpeaTUBHO-3THYECKHe
KoMneTeHI M. [lokazaHo, 4YTO yCTOMYHUBOCTb NPOpecCHOHaTbHOM NOATOTOBKH ONpe/ieseTcs
CIOCOOHOCTBIO crienUanucTa 3¢pPeKTUBHO B3aUMOJEeCTBOBATh ¢ MM U KpUTUYECKU OLleHU-
BaTb ero pe3ysabTaThl. [IpesisioxkeHa apxuTeKkTypa 06pa3oBaTebHON NOATOTOBKH, 0becrnevyu-
Bawollas nocJjenoBaTesbHoe ¢opMupoBaHue HUU-rpaMOTHOCTH, MPUKJIAAHBIX, aHAJIUTUYe-
CKHUX, CTPATErMYECKUX U ITUUECKUX KOMITeTeHIUH. [[pakTHYecKass 3HAUUMOCTb UCC/IeJ0BAHUS
3aKJIDYaeTcsl B BO3MOXKHOCTHU UCNI0JIb30BaHUS MPeJI0KEHHOU MO/ieJIv IPY MPOEKTUPOBAHUU
¥ 0OHOBJIEHUU 00pa30oBaTe IbHbIX IPOrpaMM B cpepe KOMMYHHUKALMM.

KiioueBble c/10Ba: MCKYCCTBEHHbIH MHTeJIEKT, UM-koMmeTeHI MY, 1MpPOBble KOMMYHHU-
Kal UM, o6pa3oBaTe/ibHble NPOrpaMMbl, MapKETUHTOBble KOMMYHMKALUH, NpodeccuoHa b-
Hble KOMIIeTEHIMH, CUMOHO03 «4esioBeK-NH».
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